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OF DALLAS 





YOUR NEW 


LOOKED LIKE THIS 


You really shouldn’t smile, for the prettiest women wore 
them... these hats that were the “last word” in fashion in 1923, 
the year PAUL’S began selling shoes. Times and fashions have changed... but 
in shoes a few things have remained constant. In the long run they are the 
really important things. The way our shoes are made, for instance. The 
materials they’re made of. The lasts we use. And finally, our sensible 
prices. These qualities add up to a fine shoe, one to be sought after, 
as PAUL’S SHOES have been sought after for twenty-two years. 
Look beyond the outer shell of beauty when you buy shoes. It’s 
the things you often cannot see that give real satisfaction... 
and in a hat, a cup of coffee—or a shoe—-satisfaction 


is the most important thing you can buy! 


TIME is the test of all things. 
PAUL’S SHOES have stood the test of time 


... for Fashion 
... for Quality 


. . for Value 


PAULS SHORS«. 

















Old firms like old friends have demonstrated their worth through years of plenty and lean 


years of hardship. The concerns listed on this page have an enviable record and are known 


as “old friends" by thousands of customers and people living in this section. 


Established 


1869 
1869 


187¢e 
la7e 


1875 


Sef 7” 


1875 
1876 
1876 
1885 


1885 
1885 
1890) 


1893 


Padgitt Bros. Company 
76 Years (See Photo No. 1) 
Leather Goods—Wholesale and 
Retail 


The Schoellkopf Co. 
76 Years (See Photo No. 2) 
Manufacturers and Wholesale 
Distributors 


Dallas Ry. & Term. Co. 
73 Years (See Photo No. 3) 
Street Railways 


Sanger Bros. 

73 Years in Dallas (See Photo No. 8) 
88 Years in Texas 

Retail Department Store 


Dallas Trans. & Term. 
Warehouse Company 
70 Years (See Photo No. 4) 
Warehousing, Transportation and 
Distribution 


First Natl. Bank in Dallas 
70 Years (See Photo No. 5) 
Banking 


Trezevant & Cochran 
69 Years (See Photo No. 6) 
Insurance General Agents 


Fakes & Company 
69 Yeors (See Photo No. 7) 
Furnishing Texas Homes Since 1876 


Mosher Steel Co. 
60 Years (See Photo No. 9) 
Structural Reinforcing Steel 
and Machinery Repairs 


J. W. Lindsley & Co. 
56 Years (See Photo No. 10) 
Real Estate, Insurance 


Metzger's Dairy 
56 Years (See Photo No. 22) 
Dairy Products, Wholesale and Retail 


William S. Henson, Inc. 
(Successors to J. M. Colville & Son) 
55 Years (See Photo No. 11) 
Printing and Advertising 


Fleming & Sons, Inc. 
52 Years (See Photo No. 12) 
Manufacturers—Paper and 
Paper Products 


Established © 


1856 


1899 
1900 
1903 
1903 


1S03 


1903 


1904 
1906 


1905 


Sil 
19l1¢ 
1914 


Briggs-Weaver 
Machinery Company 

49 Years (See Photo No. 13) 
Industrial Machinery and Supplies 


Dallas Plumbing Co., Inc. 
46 Years (See Photo No. 14) 
Plumbers 


John Deere Plow Co. 
45 Years (See Photo No. 15) 
Agricultural Implements 


Dallas National Bank 
42 Years (See Photo No. 16) 
Banking 


Acme Screen Co. 

42 Years (See Photo No. 17) 
Ac-Ka-Me Products, Insect Screens, 
Cabinets, Lockers, Boxes and Vene 
tian Blinds 


Republic Insurance Co. 
42 Years (See Photo No. 18) 
Writing Fire, Tornado, Allied Lines 
Automobile and Inland Marine 
Insurance 


First Texas Chemical Mfg. 
Company 

42 Years (See Photo No. 19) 
Pharmaceutical Manufacturers 


Atlas Metal Works 
41 Years (See Photo No. 20) 
Sheet Metal Manufacturers 


Hesse Envelope Co. 
39 Years (See Photo No. 21) 
Manufacturers of Envelopes & File 
Folders 


The Southern Supply Co. 
36 Years (See Photo No. 23) 
Wholesale Hardware and Industrial 
Supplies 


Graham-Brown Shoe Co. 
34 Years (See Photo No. 24) 
Manufacturing Wholesalers 


Stewart Office Supply Co. 
33 Years (See Photo No. 25) 
Stationers—Office Outfitters 


Texas Employers Ins. Assn. 

31 Years (See Photo No. 26) 

Workmen's Compensation Insurance 
( Advertisement } 
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Substitute for 
50 Yoarr 
EXpouence 

A half century is a long time— 

but for that many years The 

Layne-Texas Company has 

served industry, cities and mu- 

nicipalities in the Southwest by 
providing well water systems of 


highest efficiency and low oper- 
ating costs. 


Layne-Texas well water systems 
are built to meet specific require- 
ments—with allowances always 
made for reserve power for 
emergencies. 


Call on a Layne-Texas Company 
engineer at any time. He will 
gladly cooperate with you. 
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WASHINGTON 


By Date MILteR 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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Today’s Forgotten Man 


HE widely heralded Labor-Manage- 

ment Conference in Washington is 
in its third week at this writing, and its 
most conspicuous achievement to date 
seems to be that some of the seventy-two 
negotiators are beginning to call each 
other by their first names. If this is some 
sort of a clue to a 
better understanding 
between labor and 
capital, it is the only 
such clue to emerge 
from the conference. 
Otherwise, the cele- 
brated conclave has 
been productive of 
virtually nothing. It 
has talked guarded- 
ly of superficial is- 
sues, and has even referred some of them 
to subcommittees, but it has shown no 
disposition to grapple with the one basic 
problem which caused the conference to 
be called in the first place: How to avoid 
strikes when collective bargaining fails. 


The conference has degenerated into a 
sort of olio, a collection of diverting acts 
performed during an intermission be- 
tween strikes, and by this time the au- 
dience, with Congress and the press in 
the front rows and the public behind, is 
wearying of the divertissement and is 
ready for the denouement. This denoue- 
ment lies ahead in the impending crises 
in the automotive and steel industries— 
crises which the Washington conference 
ought to avert but probably won't. 


One reason why these crises will prob- 
ably not be averted is that they have been 
produced by the application to the Amer- 
ican economic system of a relatively new 
wage formula, a formula which is incon- 
sistent with the free enterprise practices 
of the past. The UAW demand for a 30 
per cent wage increase, for example, is 
based primarily on the contention that 
the automotive industry can grant such 
an increase out of its profits, and Henry 
A. Wallace has substantially supported 
that claim by maintaining that the indus- 
try can raise wages 24 per cent and still 
make a profit. In other words—and this 


zl 


DALE MILLER 
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is the new wage formula—the UAW and 
the Secretary of Commerce declare in 
effect that wage increases should be de- 
termined by the profits made by the in- 
dustry and not by the productivity 
achieved by the worker. This is an im- 
portant distinction, one which has a vital 
effect on the welfare of labor generally 
and on the American standard of living. 


Generally speaking, wage increases in 
the past have been brought about by 
labor-saving machinery and production- 
line technique, which increased the pro- 
ductivity of the individual laborer and at 
the same time progressively reduced the 
cost of the product to the consumer. It 
was a process which, extended through 
industry generally, produced shorter 
hours and higher wages for the worker, 
as well as lower costs to the consumer. 
And much of the industry’s profits, after 
payment of salaries and dividends, either 
went back into the industry or was risked 
in the establishment of new industries 
which created more jobs and more 
wealth. It was a process which produced 
the highest standard of living in the 
world, 


The principle injected by the UAW 
and Mr. Wallace, however, is a departure 
from that process. Their contention that 
the automotive industry can grant a 30 
per cent wage increase without raising 
the price of cars is beside the point; for, 
if that were possible, it would only prove 
that the industry could otherwise grant 
a smaller wage increase and then lower 
the price of cars, and this latter method 
would certainly be more in the public in- 
terest. In other words, the public gen- 
erally has benefited heretofore from tech- 
nological progress in automotive manu- 
facture, being able to buy better cars at 
lower prices. But under the UAW theory 
the profits of the industry would be pre- 
empted by the workers in that industry 
and in that industry alone. They would 
get a 30 per cent increase in wages, but 
their fellow-workers in other industries, 
to say nothing of the public generally, 
not only would not share in that increase 
but would actually suffer a decrease in 


real wages because of the inability of the 
automotive industry to reduce the price 
of the cars they buy. 

This new formula is a pernicious in- 
vention, and, like so many economic the- 
ories, it will victimize principally the 
laboring classes to whom it appears so 
attractive. In the first place, an inordi- 
nate wage increase in the automotive in- 
dustry would further aggravate the dis- 
parity which already exists between the 
high wages received in that industry and 
the much lower wages earned in other in- 
dustries. It would stimulate demands for 
corresponding increases in industries 
which cannot support them, and would 
thus act as a deterrent to needed expan- 
sion and greater production. Further- 
more, the siphoning off of profits, wheth- 
er by taxation or by wages artificially 
raised, destroys the essential ingredient 
of the free enterprise system—the ener- 
getic “risk capital” which establishes new 
businesses and creates new jobs. And 
finally, wage increases based on the prof- 
its of the industry keep retail prices high 
and deprive the public generally, and 
eventually the automobile workers them- 
selves, of the benefits of lower costs 
through mass production, which is the 
essence of the American standard of liv- 
ing. 

All this controversy over what is in- 
dustry’s share and what is labor’s share 
is completely ignoring the interests of the 
most ubiquitous figure in any economy: 
The consumer. He is today’s forgotten 
man. He is the forgotten man at the 
Labor-Management Conference in Wash- 
ington, and he is the forgotten man on 
Capitol Hill. But not until his welfare 
becomes the primary consideration in the 
settlement of any industrial or legislative 
dispute can it be said that any real prog- 
ress has been made in the direction of a 
sound economy. Across the conference 
table, as well as in the halls of Congress, 
the urgent aim should be the greatest 
good for the greatest number. 





In ANY Event 
SEND FLOWERS 


BURTON’S 
Onchids and Flowers 


3323 Oak Lawn Avenue 
CALL-L-3161 


Operated by 
BOYD KEITH 
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I. the appraiser of prospects for 
Dallas in 1946 is inclined to be pessimistic, it would 
be well to refer him to the situation existing when 
predictions were being made for 1945 from the 


perspective of December, 1944. 


We were suffering from the impact of the Von 
Runstedt offensive in Belgium and viewing with 
dismay the disturbing prospect of landing on the 
home islands of Japan. The end of the war seemed 
a long way off and the prophets of gloom were pre- 
dicting that when the war was over cancellations of 
war contracts would entail economic collapse. Now, 
as 1945 passes into history, we find that total victory 
has been attained on the battlefronts and the pre- 


dicted post-war recession has not materialized. 


Admittedly we are faced by serious problems both 
of international and domestic importance. But the 
people of the United States, in viewing our accom- 
plishments of the war years, should be inspired by 
a feeling of gratitude for the past and encourage- 


ment for the future. 


We have demonstrated what we can do through 
cooperative effort. We built and manned the finest 
over-all military organization the world has ever 
known. We kept our Allies in the war through lend- 
lease. We maintained on our home-front a higher 
standard of living than any other nation has known 
in time of war or time of peace. We did all this with 


twelve million men out of production. What more 


convincing demonstration could there be of the 
superiority of the American system? The conclusion 
is simple and logical though not always accepted by 
those who place theories above historical experi- 
ence. If we have nation-wide cooperation and adhere 
to the principles of Americanism in a spirit of 
reasonableness, we can look to the future with cheer- 


ful confidence. 


We can go forward together if group selfishness 
does not blind Americans to the fact that we can 
only prosper in an atmosphere of patience, toler- 
ance and fair dealing. Courage, cooperation and 
work won the greatest war in history. Adherence to 
these qualities can assure a prosperous peace. If 
adherence to the finest traditions of Americanism 
affords the best assurance of future progress and 
security, then Dallas is in a highly favorable posi- 
tion. The war record of this city proves beyond 
question that its people are unsurpassed in their 
allegiance to the finest principles of the American 


way of life. 


Dallas is strategically located in one of the most 
promising areas in the greatest country in the world. 


Her people have demonstrated their progressive 


spirit and enterprise. Nineteen hundred and forty- 


six will be another great year for Dallas, a city with 
a fabulous future. Even the song writer, when enu- 
merating the ultimate in dreams of the most desir- 
able phases of post-war planning, locates the 


“Plastic Palace” in Dallas. 


ovectee 


President, Dallas Chamber of Commerce. 
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Report From the General Manager 


By J. Ben Critz 


Vice President and General Manager, 
Dallas Chamber of Commerce 


LD MAN 1945 has about reached 

the end of his allotted time, but dur- 
ing his time so far as the Dallas Chamber 
of Commerce was concerned he was a 
most exacting taskmaster. 

But we only grow and develop as a 
result of experience and hard work. As 
a result of the strenuous activities dur- 
ing the past year and the other war 
years, we have gained the know-how, 
especially with reference to industrial 
operation, that will enable us to cope 
successfully with a great post-war growth 
and expansion. 

I sincerely believe that this organiza- 
tion is fully prepared to meet the chal- 
lenge of the immediate post-war years 
since our officers and directors had the 
foresight to plan carefully for the future 
while we were carrying on our war ac- 
tivities. 

It is not my intention to go into a de- 
tailed report of the year’s activities as 
the departmental reports on the follow- 
ing pages give a clear and detailed pic- 
ture of the Chamber’s work. You have 
also been kept informed of major devel- 
opments through the fine cooperation 
we receive from the progressive news- 
papers and radio stations of our city. 

Not only have we experienced a rapid 
commercial and industrial growth, but 
just recently the announcement was made 
that Dallas will be the location of the 
Veterans’ Administration branch. office 
for Texas, Louisiana and Mississippi, 
which is the largest Federal agency ever 
brought to the Southwest. Thus Dallas 
continues to maintain its position as the 
Federal Capital of the Southwest. 

The year has brought a healthy expan- 
sion in many Dallas factories. Some of 
Dallas’ pre-war manufacturers, while re- 
duced from their peak employment dur- 
ing war-time, are nevertheless currently 
employing as many as twice the number 
of workers they had in 1941. A number 
of local manufacturers have purchased 
sites for new plants and expanded facili- 
ties, on which construction is scheduled 
to be started in 1946. Wherever possible, 
the Industrial Department has given as- 
sistance in these developments. 

As to the Chamber organization, we 
enjoy the largest membership in the his- 
tory of the institution and we are in a 
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very sound financial condition. The per- 
sonnel has been increased during the 
past few months, additional departments 
added and several departments consid- 
erably expanded. We are indeed blessed 
with a fine, efficient, loyal and expe- 
rienced personnel, and I have no hesi- 
tancy in stating they are capable of “get- 
ting the job done.” 

The officers, directors and membership 
of the Dallas Chamber of Commerce are 
doing their part in providing the essen- 
tial tools—the equipment, the finances and 
the plans—for doing the job. Members of 
the staff fully and seriously realize the 
great responsibility that now rests upon 
us. We accept that responsibility and 
promise to operate your Chamber of 
Commerce in such manner as to continue 
to merit your support and confidence, 
and to the end that this organization shall 
continuously think and plan ahead for the 
community. 

New literature has been prepared com- 
posed of up-to-date, pertinent and funda- 
mental facts about Dallas and the South- 
west, and our expanded research depart- 
ment is in position to furnish additional 
special data, facts and briefs to fit the re- 
quests and needs of individual or special 
inquiries. 

The war is over and we are now en- 


tering the great period of peace and 
growth that we have been looking for- 
ward to for the past four years. 

After careful study of facts and trends, 
and after a trip through the great indus- 
trial headquarters of the nation, I feel 
very confident of the future industrial 
expansion of our city, which is the next 
logical and major step in our growth 
and development. 

I am sure that we all realize the op- 
portunity is here and that the next three 
years will be the most crucial and vital 
ones in the history of Dallas. 

We will not fail, but we are going to 
have to give freely of our energies, abil- 
ity, courage and finances to gain success, 

One of the major problems now facing 
the Chamber in its industrial develop- 
ment program is the need for all types of 
construction. It is hoped that Dallas cap- 
ital and the construction industry will 
move rapidly to provide the residential, 
commercial and industrial building need- 
ed now to accommodate Dallas’ 25 per 
cent growth since 1940, and to enable 
this community to take advantage of its 
current opportunities for continued 
growth. If firms are unable to locate here 
during 1946, because of lack of accom- 
modations, Dallas will probably lose 
those business interests permanently. 
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DEPARTMENTAL REPORTS 


CONTENTS OF NEW EDITION of “Dallas Southwest", soon to be released by the Industrial Depart- 
ment of the Dallas Chamber of Commerce, which will tell graphically the story of America’s No. 1 region 


of opportunity, are being discussed by Andrew W. DeShong, right, Department manager, 
and Scott Bower, assistant manager. 


Industrial 


By Andrew W. DeShong 


Manager, Industrial Department 


HE year now closing has been one 

of consistent industrial and business 
growik. for Dallas, with promise of great- 
ly accelerated developments in the com- 
ing year. 

Records of the Chamber’s Industrial 
Department, compiled on a weekly basis, 
show a total of 1,049 new business enter- 
prises have located in Dallas during the 
year. This total includes all types of bus- 
inesses, big and small, retail stores, serv- 
ice establishments, professional offices, 
wholesale firms, manufacturers, and oth- 
ers. (Service establishments and profes- 
sional offices have been included in the 
list only for the last two months.) 

Work of the Industrial Department 
has shifted rapidly from one phase of 
Dallas’ development to another, as na- 
tional and local conditions required. 

During the first part of the year, great 
emphasis was placed on aviation devel- 
opment because of the large number of 
applications filed with the Civil Aeronau- 
tics Administration for certification of 


12 


routes into Dallas. The Department pre- 
pared a comprehensive brief, titled “Dal- 
las Aviation Report,” which summarized 
Dallas’ community of interests with other 
major centers of America and became 
the basis for this city’s petitions to the 
CAA for maximum air transportation 
services of all types. The data compiled 
by the Chamber, and presented in this 
manner, has been used very effectively 
in a number of CAA hearings, including 
the socalled “omnibus hearing” on ap- 
plications for Southwestern feeder line 
services. 


Decisions on the feeder line applica- 
tions are pending. Before the CAA also 
now are applications for Chicago and 
Southern, Continental, Eastern, Essair, 
Midcontinent and National airlines for 
new routes into Dallas. Pending, too, are 
applications of American, Braniff and 
Delta airlines for extensions and new 
routes which would increase Dallas’ stra- 
tegic importance as an airlines center. 
Included in these applications is one 


from Braniff for a new Dallas-New York 
route. 
Indicative of Dallas’ importance as an 


air travel center are the plans already . 


announced, or pending CAA approval, to 
inaugurate, early in 1946, non-stop air- 
line services from Dallas to the follow- 
ing points: Mexico City, Los Angeles, 
Denver, Chicago, Detroit, New York, At- 
lanta, New Orleans and various Texas 
points. 

In mid-year, the appointment of Gen- 
eral Omar N. Bradley as Veterans’ Ad- 
ministrator indicated the Veterans’ Ad- 
ministration would be reorganized. The 
Chamber felt this gave it an opportunity 
to return to Dallas the major Southwest- 
ern facilities of the Veterans’ Adminis- 
tration. (A regional office, formerly lo- 
cated in Dallas, was removed in 1938 
after great opposition from the Cham- 
ber.) 

A comprehensive brief, based on the 
need for maximum services to the veter- 
ans of World Wars I and II, and graphi- 
cally emphasizing that Dallas is the logi- 
cal center for providing maximum serv- 
ices to the maximum number of veterans, 
was prepared by the Chamber’s staff and 


presented to General Bradley shortly aft- 
er he assumed office. 


Special assistance in the preparation 
of this brief was given by L. A. Stewart, 
Fifth District commander of the Ameri- 
can Legion, and other veterans’ organi- 
zation leaders. 

Location in Dallas of the Veterans’ 
Administration branch office for Texas, 
Louisiana and Mississippi is of far-reach- 
ing significance. The branch office and 
an additional office, which will be in the 
nature of a regional unit for direct con- 
tact with veterans, are expected to em- 
ploy more than 3,000 workers by the end 
of next year. 

The abrupt end of the war on August 
17 found many of Dallas’ industrial 
prospects with their post-war plans still 
incomplete. This fact, coupled with labor 
strife in other sections of the country 
and critical shortages of materials, de- 
layed many of the final decisions which 
otherwise could have been expected 
shortly after the war ended. 

Nevertheless, the volume of inquiries. 
both general and specific, which has bee: 
handled since the war ended has bee 
the greatest in the history of the Dalla: 
Chamber of Commerce. Several impo: 
tant decisions should be made by Dalla: 
industrial prospects in the near future. 
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and several whose decisions have been 
made can be expected to announce their 
plans shortly. 

Special efforts were made by the In- 
dustrial Department to assist World War 
II veterans interested in establishing 
businesses in Dallas. Scores of such en- 
terprises have been launched, and in 
many instances the Chamber was able 
to assist the veterans with business in- 
formation, in securing locations, and the 
like. 

The Industrial Department has also 
been the instrument of bringing new 
business to existing Dallas manufactur- 
ing plants. With the close of the war, 
many firms anxious to resume their nor- 
mal operations were unable to secure im- 
mediate production from their regular 
sources of supply in other regions. They 
sought the Chamber’s help in locating 
new production sources among Dallas 
manufacturers. All such inquiries were 
handled carefully and promptly, and re- 
ferred to the local manufacturers capable 
of doing the work desired. In several in- 
stances, substantial production contracts 
from entirely new sources were thus se- 
cured for Dallas factories. 

End of the war suddenly brought to 
a head the problem of disposal of Gov- 
ernment - owned war plant facilities in 
Dallas County. The Chamber was most 
concerned that these facilities should be 
continued in productive use, and should 
not become dead storage space. The In- 
dustrial Department prepared a special 
brief, emphasizing that “standby” or 
emergency plants should be designated 
in the older, better established industrial 
centers, where workers from civilian 
goods plants could be transferred over- 
night to war production. In a less in- 
dustrialized center, such as Dallas, it was 
pointed out, plant facilities would be of 
little use in a national emergency if the 
labor to man such facilities were not 
available. And the only assurance of hav- 
ing the labor available is to continue 
Dallas’ plant facilities in productive use. 
This brief was sent to the Reconversion 
Director, Secretary of War, Reconstruc- 
tion Finance Corporation officials and 
others involved in making policies re- 
garding such facilities. 

Dallas County war plant facilities were 
made available for continued productive 
use. One new manufacturing concern has 
already been located in a portion of these 
facilities, and the Chamber is continuing 
t. work with prospects who might uti- 
lize the remainder of them. 

During the year, the Industrial De- 
partment has prepared a completely new 
edition of its book, “The Dallas South- 

{Continued on Page 28] 
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FOREIGN TRADE, of increasing importance to the Dallas market, will receive major attention during 

the coming year from the Dallas Manufacturers’: and Wholesalers’ Association, a division of the Dallas 

Chamber of Commerce. Plans for more intensive foreign trade development are being discussed with 

Mark Hannon, center, Department manager, by George F. Pierce, right, chairman of the Association's 
foreign trade committee, and Flake Z. Williams, Association vice president. 


Manufacturing 


By Mark Hannon 


Manager, Manufacturers’ and Whole- 
salers’ Department 


HILE limited in its activities by 
\X) wartime restrictions, the Dallas 
Manufacturers’ and Wholesalers’ Asso- 
ciation has been active during the past 
year in numerous projects for the benefit 
of its members, and the manufacturing 
and wholesale interests of Dallas. 

The Association operated under its 
new constitution and by-laws approved 
by the membership in December, 1944. 
An appreciable increase in membership 
has been made during the year. 

The Association has taken an active in- 
terest in both state and national legisla- 
tion affecting the various industries. It 


A GRAPHIC ILLUSTRATOR, Buel! Mayo is 
temporarily serving in the Industrial Department 
of the Dallas Chamber of Commerce to help pre- 
pare the detailed charts for the revised 
edition of ‘Dallas Southwest.” 





has been seriously concerned with pro- 
grams of reconversion for all types of 
manufacturing. 

In April, the organization started the 
preliminary work of accumulating essen- 
tial information for a comprehensive, 
classified buyers’ guide to include all 
manufacturers, wholesalers, jobbers, 
manufacturers’ representatives and trade 
names in the Dallas area. This publica- 
tion is expected to be off the press at an 
early date, with an expected distribution 
of some 25,000 copies. This guide will 
reach buyers all over the United States, 
Canada and the Latin-American coun- 
tries. 

The Association has defrayed during 
the year the expense of widely dis- 
tributed advertising of the Dallas market 
in the United States and Mexico. It has 
been a co-sponsor of several events of 
interest to wholesalers and manufac- 
turers in Dallas. 

A very fine mid-year meeting of the 
membership was held in June with non- 
member representatives of manufactur- 
ing and wholesaling concerns. 

In October, Metal Dallas, a metal fab- 
ricators’ exposition, was held under 
sponsorship of the organization, with va- 
rious manufacturers of metal products 
as exhibitors. This exposition was wide- 
ly publicized locally and outside of the 
state, and an excellent brochure was pre- 
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pared for boosting Dallas as having the 
manufacturers. and facilities for making 
most any type of metal merchandise or 
equipment. 

It is planned that just as soon as manu- 
facturers in various other classifications 
can obtain adequate materials a series of 
expositions will be held at intervals. 

The apparel division of the Associa- 
tion, the Dallas Fashion and Sportswear 
Center, has done an outstanding job un- 
der most difficult circumstances. Just as 
soon as Government regulations _per- 
mitted, the Dallas market received and 
entertained about 4,000 out-of-town buy- 
ers of apparel for its first full-sized mar- 
ket since Pearl Harbor. While the ap- 
parel manufacturers have endured a most 
trying situation, they have served their 
customers well. 

The scope of influence of the Dallas 
market has been greatly enhanced dur- 
ing the past year by the affiliation of the 
Dallas Fashion and Sportswear Center 
with the National Federation of Apparel 
Associations and the Apparel Institute, 
two of the leading national organizations 
in the apparel field, for the promotion 
and welfare of apparel manufacturers. 

The jobbing division of the Associa- 
tion also became associated with the Na- 
tional Association, and the millinery di- 
vision of the Dallas Fashion and Sports- 
wear Center became a member of the na- 
tional millinery organization. 

The importance of the Dallas market 
is thus indicated by its eligibility to par- 
ticipate in national organizations which 
to a large degree have much to do with 
determining the destinies of the women’s 
apparel industry nationally. 

The Dallas Fashion and Sportswear 
Center entered the second year of its 
scholarship program in the School of 
Design at Southern Methodist Univer- 
sity, with the donation of additional and 
larger scholarships than in the previous 
year. Splendid talent is being developed 
and great progress is being made in this 
field. 

During the coming year the Dallas 
Manufacturers’ and Wholesalers’ Asso- 
ciation will undertake to put into opera- 
tion its carefully planned program for 
more intensive development of all of the 
various phases of industry in Dallas. The 
organization’s members will be grouped 
into divisions, each representing a sep- 
arate industry. A specific program for the 
development of the respective industry 
will be set in motion in each division. 
Chairmen will be named to head each. 
division and direct the programs to be 
carried on by the respective divisions. 
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STORE HOURS on a uniform schedule, established during the year by the Dallas Retail Merchants’ 
Association, are being discussed by Fred C. Marth of A. Harris and Company, president of the Associa- 
tion, left, and R. C. Dolbin, Association executive secretary. 


Retailing 


By R. C. Dolbin 


Manager, Retail Department 


HE RETAIL MERCHANTS’ Divi- 

sion of the Dallas Chamber of Com- 
merce for the year 1945 has been very ac- 
tive, previous to the closing of the war, in 
all war-time matters affecting the retailer, 
and, after the ending of the war, in in- 
creasing normal peace-time service. 


So far this year, the retail merchants 
have enjoyed the largest business in their 
history, and are looking forward to a bet- 
ter Christmas season than in 1944, which 
was the outstanding year. 

The Division has had such specific 
objectives as the improvement of custo- 
mers’ relations, assisting merchants in 
their compliance with city, state and 
Federal regulations, reduction of operat- 
ing costs, and helping to maintain pub- 
lic morale during the war. The Division 
is now working, with the ending of the 
war, for a return to normal conditions 
in Dallas. 


Listed below are a few of the principal 
projects undertaken by the Retail Mer- 
chants’ Division this year: 

1. Sponsorship of evening classes in 
various phases of retail merchandising 
for the benefit of retail store employees. 
These classes give the employees an op- 
portunity to prepare themselves for ad- 
vancement within their organization, and 
also provide better service to the public. 

2. Cooperation with N. R. Crozier 


Technical High School in conducting a 
retail apprentice program. 

3. Sponsorship of an employee’s re- 
placement program, at the present time, 
in which a great many women will be 
given training in basic retail selling prin- 
ciples. Upon graduation of each class, 
the names of the graduates are mailed 
to our retail members, thus giving them 
an opportunity to select workers for their 
organization to fill in for Christmas busi- 
ness. 

4. Maintenance of the Returned Goods 
Bureau, to continue its educational work 
among customers, with the object of 
lowering economic losses due to re- 
turned merchandise, thereby lowering 
the ultimate cost of the merchandise to 
the consumer. 

5. Close cooperation with the Dallas 
Citizens’ Traffic Commission and the Po- 
lice Department with respect to down- 
town traffic conditions, which affect the 
merchants and shoppers alike. At the 
present time the division is cooperating 
with city officials in an effort to provide 
off-street parking and improve traffic con- 
ditions in the downtown area. 

6. The Division works in close o- 
operation with the Better Business Bu- 
reau, helping to keep business and adver- 
tising on a high plane, thus promoting 
the retail market. 

7. The Division has worked very 
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closely with the different Government 
agencies; such as, OPA, WPB and WLB, 
in complying with the regulations issued 
by our Government affecting the retail 
business. 


8. In all civic and national promo- 
tions, the merchants have cooperated 
wholeheartedly, including assistance in 
the sale of War Bonds and Stamps. 


9. Decoration of downtown Dallas 
streets for the Christmas season. This 
season the Christmas decorations will be 
the most elaborate we have had since 
the war began. The decorations will all 
be white, and will be called the Victory 
White Christmas. 


10. There have also been many other 
activities in which the Division has en- 
gaged during the past year, including as- 
sistance in the Armistice Day celebra- 
tion, Navy Day observance and the like. 


1l. The Association for quite some 
time has endeavored to establish uniform 
opening and closing hours for member 
stores. This has been accomplished and 
our member stores are now all on the 
same basis for the downtown area. 

12. The Dallas Retail Merchants’ As- 
sociation has shown a substantial in- 
crease in membership for the past year, 
which clearly demonstrates that the mer- 
chants of Dallas are becoming more and 
more interested in the activities and serv- 
ices rendered by the Retail Merchants’ 
Division of the Dallas Chamber of Com- 


merce. 


Membership 


By Hugh Sawyer 
Manager, Membership Service 
Department 


INCE the present manager of the 

Membership Service Department did 
not assume direction of this Department 
until June 1, this report will cover only 
the last half of 1945. 

A study of past policies and activities 
in the light of changing conditions led to 
a decision to revamp the Department’s 
methods of operation. It was felt that, by 
a proper blending of public relations and 
membership work, the Department could 
broaden the scope of its activities and do 
a more constructive job. On the basis of 
the favorable reaction and results to date, 
the decision seems to have been a wise 
one. 

The experience and organizing ability 
of William S. Henson, chairman of the 
Membership Committee, made it possible 
for the Department to get its new pro- 
gram into operation within a minimum 
amount of time. Profiting from the large 
amount of manpower and brainpower 
available on the top level and aided by 
the cooperative spirit shown, the Depart- 
ment expanded the Membership Commit- 
tee into an effective organization of a 
100 men, known as the Lasso Club. 

The Lasso Club organization meeting 
was held in July at a luncheon at the 
Hotel Adolphus. A nine-page outline of 
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MEMBERSHIP CERTIFICATES for new Dallas Chamber of Commerce members, added at a healthy 
rcte this year by a new approach to recruiting, are being checked by William S. Henson, chairman of 
the Membership Committee, right, and Hugh Sawyer, manager of the Membership Service Department. 
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the Club’s objectives was given each 
member and, following a brief discussion 
of the plan of organization by Mr. Hen- 
son, the meeting was opened to general 
discussion so that the members could re- 
port their reactions and make sugges- 
tions. The members expressed themselves 
as favoring strongly the proposed year- 
round solicitation of new members over 
the previous plan of an intensive mem- 
bership campaign once a year. 

With Mr. Henson as foreman of the 
Lasso Club and Louis Charninsky, Gray- 
son Gill, R. T. Hunt and R. P. Baxter as 
leaders of the four groups into which the 
Club membership was divided, the new 
membership recruiting program was 
launched. 

Four regular Good Will Breakfasts 
have been held by the Lasso Club in the 
latter part of each month. All new mem- 
bers for the month in which they joined 
have been invited to attend these break- 
fasts as special guests. Each has been in- 
troduced by a Lasso Club member in an 
informal way, with a minimum amount 
of information being given about the 
man’s business and most of the introduc- 
tion being devoted to information about 
the new member personally. 


It is the plan to keep these meetings 
on an informal, good fellowship basis by 
having no set plan of program, other 
than the monthly introduction of new 
members. The objective is to make each 
new member feel that the meeting is be- 
ing held for him. 

Following the introductions at these 
meetings, the Chamber of Commerce 
president, B. F. McLain, has briefly wel- 
comed the new members and presented 
pertinent information about the Cham- 
ber and its activities. These meetings have 
started at 8:30 a. m., with introductions 
getting under way at 9 and adjournment 
at 9:30. 

The Lasso Club idea did not originate 
with the Dallas Chamber of Commerce. 
as it has been used in other cities most 
effectively. However, in the Dallas organ- 
ization the usual pattern has not been 
followed. The Lasso Club has been set up 
to generate good fellowship and good 
will and operates on a broader and more 
permanent basis than similar groups else- 
where. 

Although no great pressure is exerted 
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in the Lasso Club for the sale of Cham- 
ber of Commerce memberships, the mem- 
bers of the Club know and appreciate the 
value of this phase of the organization’s 
activities. Because of the good work of 
the Club members, the Membership De- 
partment is able to report a most success- 
ful selling experience during the past few 
months. It is the exception not to have 
already received from one to twenty new 
Chamber of Commerce memberships 
from each Club member. Due credit 
should be given this organization as a 
whole for having built the membership 
of the Dallas Chamber of Commerce to 
a new high record by obtaining 254 new 
memberships in the period of four months 
in which the new plan has been actually 
in operation. For the year, 300 new mem- 
berships have been obtained. 

As is most always the case in any or- 
ganization, there are those who seem to 
put their whole heart and soul into the 
work. Among those of this type in the 
Lasso Club is Louis Charninsky, who 
cannot be given too much credit for his 
untiring efforts. The way he continues 
to get new Chamber of Commerce mem- 
bers is an inspiration to his fellow club 
members and has created a feeling of 
friendly rivalry among them that is al- 
ways stimulating in any sales program. 
Others most worthy of praise for the re- 
sults they are obtaining include R. P. 
Baxter, John L. Burke, Ted Workman, 
Grayson Gill, M. W. Levy, Harry Jones, 
James K. Wilson, Otto Lang, Gaston Hal- 
lam, Walter Cousins, Jr., and David W. 
Smith. 

Another important service the Depart- 
ment is rendering both to present mem- 
bers and new business and professional 
people is mailing to them the weekly 
“Service Bulletin” which lists the new 
businesses established in Dallas for the 
past week. The format for this bulletin 
was recently redesigned to more truly re- 
flect the numerous services the Chamber 
offers its membership. 


Each week the new firms listed in the 
“Service Bulletin” are sent a copy to- 
gether with a letter welcoming them as 
new business concerns. 


The Department has well formulated 
plans for a record year in 1946. The De- 
partment manager contemplates no dif- 
ficulty in making bigger and better things 
materialize in the Membership Depart- 
ment because he is constantly exposed to 
the optimism, enthusiasm and well known 
civic pride so dominant among Dallas 
Chamber of Commerce members. The 
Dallas spirit will continue to make Dallas 
known as the city of achievement. 
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A DOWNTOWN AUDI Univumi to provide facilities for large gatherings is a main objective of the 

Convention Committee of the Dallas Chamber of Commerce. Tom H. Owens, right, Convention Com- 

mittee chairman, and also a member of the Auditorium Committee, is pictured with Z. E. Black, Conven- 
tion Department manager, studying auditorium facilities available in other cities. 


Conventions 


By Z. E. Black 


Manager, Convention Department 


LTHOUGH ODT restrictions against 

large gatherings have been in force 
throughout most of this year, there have 
been held a total of 1,260 conventions, 
war conferences, sales meetings, coopera- 
tive marketing periods and similar events 
in Dallas, only fifteen fewer than in 1944. 
These gatherings have brought approxi- 
mately 215,000 visitors to the city. Their 
expenditures in Dallas, based on the na- 
tionally recognized formula, totaled ap- 
proximately $6,415,000. 

During a considerable portion of the 
year, conventions were limited to fifty 
delegates from out of the city, but when 
restrictions were removed the attendance 
during market periods and at other gath- 
erings was considerably higher. Many of 
the meetings were called by the Eighth 
Service Command and various Govern- 
ment agencies and such gatherings, held 
strictly for advancing the war effort, were 
not limited as to attendance. 

Just as has been the case during the 
war years, groups scheduling meetings 
almost invariably adhered to the request 
of the Office of Defense Transportation 
that crowded week-ends be avoided, that 
conventions be shortened, that entertain- 
ment be eliminated or reduced to a mini- 
mum and that efforts be confined to se- 
curing a representative rather than a 
large attendance. In lieu of the conven- 
tion proper, many organizations simply 


held meetings of their executive commit- 
tees or houses of delegates. 

The Convention Department of the 
Dallas Chamber of Commerce has kept 
in close touch with hotel conditions, as- 
sisting convening groups in choosing less 
congested periods. Exceptionally heavy 
demands have been made upon the Dal- 
las hotels since the war ended, even 
though the calls from service men are 
lessening. Throughout the year a member 
of the staff of the Chamber of Commerce 
has operated a housing bureau at one of 
the hotels every Saturday night, to which 
the various hotels have referred service 
men and civilians unable to obtain rooms. 
This bureau checks every hotel carefully 
for vacancies and also has a list of de- 
sirable rooms for rent in homes. So con- 
gested have the hotels been this fall, par- 
ticularly during the cooperative market 
periods, that in several instances it has 
been necessary for the bureau to operate 
on week days as well as Saturday nights. 

The Convention Department has as- 
sisted a number of the conventions along 
such lines as publicity, registration, ad- 
vice on program features, housing and 
the like. The Department has confined its 
contact with larger convention groups 
chiefly to keeping them advised regar«- 
ing the numerous advantages of Dallas 
as their convention city when hotel con- 
ditions are nearer normal. 
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Foreign (rade 


By Roy Jenkins 


Manager, Foreign Trade Department 


ONTACT of the Foreign Trade De- 

partment of the Dallas Chamber of 
Commerce with many and various Dallas 
manufacturers and wholesalers through- 
out the year has made the Department 
manager fully aware of the importance of 
foreign trade to this city’s business life 
as well as the perplexities that accom- 
pany it. 

More and more thought is being di- 
rected toward this outlet, even though 
present restrictions, lengthy documenta- 
tion, and consequent loss of time are still 
a thorn in the sides of firms undertaking 
to engage in foreign trade. 

Dissemination of information as to the 
addresses of manufacturers, wholesalers, 
exporters, and importers, for which there 
have been innumerable requests by for- 
eign concerns, has produced a flow of 
inquiries that might be regarded as a 
deluge, when present barriers in the path 
of foreign trade are taken into considera- 
tion. 

These inquiries, besides outright re- 
quests for definite items of merchandise, 
may be classified into four principal cate- 
gories: (1) Foreign firms and individ- 
uals wishing to represent one or more 
Dallas manufacturers, with exclusive 
franchises if possible; (2) foreign firms 
and individuals wishing to purchase Dal- 
las or other American-made merchan- 
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dise; (3) foreign firms and individuals 
desiring to export their merchandise to 
the United States; and (4) foreign firms 
and individuals wishing to appoint Dal- 
las firms or individuals as agents for 
their products or as their buyers of Amer- 
ican merchandise. 

Actual items of merchandise request- 
ed, representing a great diversity in char- 
acter, have been eggs, DDT, hardware, 
oat groats, venetian blinds, baby chicks, 
plastic products, flour, butcher skewers, 
windmills, bulldozers, cows, and water 
well spudders. Requests for such a vari- 
ety of merchandise, with greatest interest 
evidenced in clothes, household appli- 
ances, furniture, transportation, and in- 
dustrial, construction, and agricultural 
machinery, have come from Sweden, 
French Morocco, England, Spain, Tur- 
key, France, Egypt, Mexico and the Cen- 
tral and South American countries. 

Thus it is evident that information dis- 
seminated to such distant points has def- 
initely been a contributing factor to their 
becoming “Dallas conscious.” In view 
of this interest, should we not provide for 
an extension of such a program? Should 
we not, because of our proximity to some 
of the South American republics from 
whom we may well reap great benefits, 
arrange for carefully selected pictures 
and material to be projected to our south- 


BUYERS FROM MEXICO are frequent callers at the Foreign Trade Department of the Dallas Chamber 
of Commerce, where they receive a multiplicity of services. Roy Jenkins, manager of the Foreign Trade 
Department, left, is pictured as he discusses export procedure with Major Jorge Savifion U. 
of the Mexican cavalry. 
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ern neighbors in their own language? 

The termination of the war and a con- 
sequent relaxation of export controls, be- 
gun even before the actual cessation of 
hostilities, have produced an increasing 
flow of Mexican buyers to the Foreign 
Trade Department for assistance. These 
have included members of the Mexican 
Congress, officers of the Mexican army, 
Mexican merchants and other business 
men and women. The contacts with these 
visitors from Mexico as well as others 
from Panama, Bolivia and other points 
seeking business contacts within our city 
suggest the desirability of still more ag- 
gressive activity on the part of our For- 
eign Trade Committee in anticipation of 
the time when merchandise shall become 
more plentiful and competition keener. 
Argument in favor of this is our prox- 
imity to these republics and a saving re- 
sulting to them in transportation costs on 
some of the same merchandise purchased 
in the north which is being fabricated in 
our own city. 

Regular services of the Foreign Trade 
Department include translations, services 
of an interpreter, advice on export regu- 
lations and on export documentation re- 
quired by foreign countries. A total of 
175 translations were made during the 
year. More than fifty letters addressed to 
Ghambers of Commerce in the principal 
cities in Mexico and in the Central and 
South American countries soliciting in- 
formation for the benefit of our members 
brought a satisfactory response. With 
the view of determining the extent of the 
foreign element among our citizens and 
obtaining other benefits, the Department 
set up a registry for all citizens and vis- 
itors from foreign countries in Dallas 
speaking one or more foreign languages. 

A new service the Department is pre- 
paring to inaugurate is the compilation of 
information on business opportunities 
in foreign countries, which will be avail- 
able to Chamber members. These trade 
tips will be reported each month in Dat- 
LAS and interested members may obtain 
detailed information from the Foreign 
Trade Department by addressing the de- 
partment and referring to the respective 
code letters. 

Included among inquiries coming into 
the Foreign Trade Department are many 
from Mexican firms desiring to purchase 
such articles as room gas heaters, lip stick 
containers, farm wagons, chickens, bu- 
tane gas heaters, electrical supplies, hard- 
ware, linoleum, copper wire, machinery 
for manufacturing paper bags. One Mex- 
ican firm wishes to sell decorative and 
colorful mosaics and tiles for floors and 
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EDITORIAL IMPROVEMENT of DALLAS is being discussed by Clifton Blackmon, right, editor, and 
Thomas J. McHale, advertising manager. 


Publicity 


By Clifton Blackmon 


Manager, Publicity Department 


EEPING the Dallas story before 

the nation in an unending account 
through diverse media of the city’s as- 
sets, its accomplishments, its advantages 
for industry and its prospects for the fu- 
ture has been a major activity of the Pub- 
licity Department of the Dallas Chamber 
of Commerce during 1945. 

Paralleling this national effort has been 
a local publicity program pointed to the 
objective of keeping the citizens of Dal- 
las as well as the membership of the 
Chamber of Commerce informed regard- 
ing what this organization is doing to 
make the Dallas story one of vigorous 
city growth, civic achievement and na- 
tional industrial appeal. 

National publicity has been obtained 
through news stories released to press 
services, articles in national magazines, 
booklets and company publications, in- 
formation furnished to writers for na- 
tional magazines and out-of-town news- 
papers, advertising in national media, 
and publicity tie-ins with a wide variety 
of promotion projects. 

The Dallas publicity in local mag- 
azines and newspapers was supplement- 
ed by that obtained through special pro- 
motional projects and use of other media. 
Despite newsprint shortage which has 
continued to plague Dallas newspaper 
publishers throughout this year, there 
were more than 640 news stories and 80 
photographs published during the first 
eleven months of 1945 about the Dallas 
Chamber of Commerce, its departments 
and its projects. This represented more 
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than 9,035 column inches of newspaper 
space. Besides the news stories, the Dal- 
las newspapers published more than fif- 
teen editorials commenting on Chamber 
activities. Projects in which the Dallas 
Chamber of Commerce is interested were 
the subjects of hundreds more stories, 
photographs and editorials published 
during the year. 

Because of the limited newspaper space 
locally as the result of reduced newsprint 
allotments, the Publicity Department 
sought to cooperate with the Dallas dai- 
lies in this respect by releasing aminimum 
of stories, holding such items as brief as 
possible and otherwise helping. In view 
of the local situation, the Department also 
gave increased attention to national pub- 
licity with the view of taking fuller ad- 
vantage of the opportunities which have 
been numerous during the year to tell 
the Dallas story in magazines of general 
circulation, company publications, news- 
papers and through radio. 

To accomplish this, the Department 
has made regular releases, prepared spe- 
cial articles, provided data for stories 
and material for various kinds of ex- 
hibits, including store window displays. 
Articles stemming from the Department’s 
activity have appeared about Dallas gen- 
erally and various aspects of its indus- 
trial life in many Texas as well as na- 
tional publications. These have included 
“Business Week,” “Southern Business,” 
“Southern Flight,” “Ford Times,” “Na- 
tional Humane Review.” “Trailways Mag- 
azine,” “Investment Dealers’ Digest,” 


“Fireman’s Fund Record,” “The Work 
Boat,” “National Geographic Magazine,” 
“East Texas Magazine,” “Southwest Jew- 
ish Chronicle,” “Magnolia News,” “South- 
west Hardware and Implement Journal,” 
“Inspection News,” “Texas Industry,” 
“The Chuck Wagon,” “West Texas To- 
day,” “Dallas Electrical Contractor,” 
“Dallas Medical Journal,” “Usher’s An- 
nual Fishing Guide,” and “The Arrow.” 
Information about Dallas of a statistical, 
historical and descriptive nature has been 
provided for radio programs such as 
Bob Hawk’s “Thanks to the Yanks” pro- 
gram and a special broadcast over Sta- 
tion KHJ of Los Angeles. With many of 
the articles included in the publications 
listed, photographs of Dallas scenes were 
provided for illustrations. 

The Department also added to Dallas’ 
publicity in many miscellaneous ways 
such as providing Dallas pictures for 
photo-murals in enlisted men’s and of- 
ficers’ clubs in military camps, photo- 
graphs and data for the Texas Almanac, 
pictures for dining car menus and deco- 
rative photographs in railroad club cars, 
data for various types of encyclopedias, 
and the like. In addition to the photo- 
graphs furnished with most of the ar- 
ticles prepared for the magazines, book- 
lets, company publications and the like, 
the Publicity Department loaned more 
than 400 photographs and 50 engravings 
to individuals and business concerns for 
a variety of uses in pamphlets, brochures 
and publications, all publicizing Dallas 
and projects in which the Dallas Cham- 
ber of Commerce is interested. Through 
its publicity functions as well as in Dat- 
LAS, the Department also aided in the 
promotion of many civic projects includ- 
ing the War Chest, War Bond, Red Cross, 
Southwestern Medical Foundation and 
other campaigns, observance of special 
days and the like. 

The facilities of the Publicity Depart- 
ment have been utilized many times dur- 
ing this year for handling publicity in 
connection with special projects corre- 
lated with the activities of the Dallas 
Chamber of Commerce. A notable exam- 
ple is the publicity campaign for the suc- 
cessful $2,000,000 Dallas County right- 
of-way bond issue election which was di- 
rected by the Publicity Department man- 
ager. This campaign produced more than 
550 column inches of newspaper space. 
more than 50 news stories, a half dozen 
editorials, two cartoons, tie-ins in the 
regular advertising of Dallas concerns 
and other publicity support. The Depar'- 
ment also produced a folder for the high- 
way bond campaign, and supplemente:! 
the news publicity with advertising in all 


DALLAS © DECEMBER, 1945 s 


- 


j 





of th 
news} 
ments 
Th 

a pul 
proje 
catiol 
sition 
and t 
eral " 
accor 
Navy 
dent 
Chest 
Ww ide 
andr 
in th 
storie 
umn 
acar 
ins it 
of D 
of wi 
TI 
mem 
whic 
Grea 
tion’ 
Othe 
part 
poin 
Pan 
sche 
ute f 
iff, 
activ 
and 
Dall: 
N: 
year 
azin 
mert 
der | 
The 
four 
Cros 
on tl 
War 


Soul 





Work 
ine,” 
Jew- 
outh- 
nal,” 
try, 
; To- 


tor,” 


ow.” 
tical, 
been 
h as 
pro- 
Sta- 
y of 
‘ions 
were 


llas’ 
vays 

for 

of- 
oto- 
nac, 
eco- 
ars, 
las, 
oto- 


ok- 
ike, 
ore 
ngs 
for 
res 


llas 


igh 
AL- 
the 
ud- 
Ss, 
ind 


ial 





of the Dallas County daily and weekly 
newspapers and radio spot announce- 
ments. 

The Department also participated from 
a publicity standpoint in a number of 
projects such as the greater Dallas unifi- 
cation campaign, the Metal Dallas expo- 
sition, the Army’s Shot from the Sky show 
and the dinner honoring Attorney Gen- 
eral Tom C. Clark. The Department was 
accorded unlimited cooperation by the 
Navy in publicizing the activities inci- 
dent to the Dallas visit of Fleet Admiral 
Chester W. Nimitz. In addition to nation- 
wide news coverage, network broadcasts 
and news reel shots, there were published 
in the Dallas area more than eighty news 
stories adding up to more than 3,000 col- 
umn inches. Local publicity also included 
a cartoon, two editorials and publicity tie- 
ins in some fifteen regular advertisements 
of Dallas concerns who took this means 
of welcoming Admiral Nimitz to Dallas. 

The Department manager served as a 
member of the publication committee 
which produced the program for the 
Greater Pan-American Hereford Exposi- 
tion’s international championship rodeo. 
Other special projects in which the De- 
partment aided from the publicity stand- 
point have included during the year the 
Pan-American Aircraft Exposition, 
scheduled to be resumed in 1946; a trib- 
ute from Dallas citizens to Tom E. Bran- 
iff, president of Braniff Airways; and 
activities of the Dallas Manufacturers’ 
and Wholesalers’ Association and the 
Dallas Retail Merchants’ Association. 

National recognition came during the 
year to DALLas, the official monthly mag- 
azine of the Dallas Chamber of Com- 
merce, whose editorial production is un- 
der charge of the Publicity Department. 
The magazine has been the recipient of 
four awards, one from the American Red 
Cross national headquarters for the cover 
on the March issue dedicated to the 1945 
War Fund Campaign, and three from the 
Southwestern Association of Industrial 
Editors. 


The S.A.LE. recognition included the 
(Continued on Page 27) 
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URING 1945 the manager of the 

Highway Department of the Dallas 
Chamber of Commerce has been in con- 
tact with fifty-two other Chambers of 
Commerce. Some of these calls have been 
made to get acquainted and were good 
will visits, but most of them have had 
as their purpose extending cooperation 
to other Chambers of Commerce in the 
development of highways that would be 
helpful to those communities and to 
Dallas. 

In Dallas County, the Highway Com- 
mittee of the Chamber of Commerce has 
been the means of all interests working 
closely together in highway matters. The 
Committee has been successful in obtain- 
ing a number of improvements which are 
already underway; such as, the partial 
clover leaf at the west end of the Com- 
merce Street viaduct, which will be of 
great benefit to the public generally for 
generations to come, by saving lives 
through the elimination of a traffic haz- 
ard. The Committee has worked with the 
Texas Highway Department as well as 
Dallas County and city officials with re- 
spect to a post-war highway program 
calling for various improvements in Dal- 
las County. There has been set up about 
$12,000,000 of construction for the first 
three post-war years. 

The Chamber’s Highway Department 
has pointed its efforts, first, to the addi- 
tion and improvement of local roads and, 
then, to development of highways con- 
necting the trafficways of other counties, 
to the end that Dallas County will have 
one of the best highway systems pos- 
sible and outlets that will be worth much 
to our section in the future growth of our 
territory. The Department has given con- 


siderable attention to U. S. Highway 75 
from the north and on south, and U. S 
Highway 67, which is destined to become 
one of the really great highways of Texas 
from the standpoint of tourist travel. 
This route from the northeast to south- 
west Texas leads to many sight-seeing 
areas, including the Davis Mountains, 
and the Big Bend National Park, and 
becomes a new gateway to Mexico. 

It has been the policy of the Highway 
Committee to undertake to help eliminate 
all traffic bottlenecks in and near Dallas 
to the end that the public may travel 
freely in all directions. The Highway 
Committee assisted the Dallas County 
Commissioners’ Court in submitting suc- 
cessfully the bond issue of $2,000,000 to 
be used for the purchase of rights-of- 
way for both state and Federal highways 
as well as some of the cardinal county 
roads. 

Among other accomplishments has 
been that of winning the consent of the 
Texas Highway Department to take over 
Irving-Industrial Boulevard as a state- 
maintained road. This is expected to be- 
come an actuality very soon. 

The Chamber Highway Department 
has worked for a new road from Dallas 
to Winnsboro, which would connect with 
highways east from there to Dainger- 
field and would permit a heavy flow of 
traffic into Dallas from all parts of that 
area, of produce, livestock and the like. 
We are nearer to accomplishing this now, 
and hope to get results within the next 
year. The Department has also worked 
with other counties to obtain a new road 
southeast of Dallas along the east side 
of the Trinity River to serve the re- 
claimed area that will be available for 


PROMOTION OF U. S. 67 as a highway leading to many tourist attractions is a project in which the 
Highway Department of the Dallas Chamber of Commerce is assuming leadership. R. M. Clift, Highway 
Department manager, right, is pictured conferring on publicity plans with, left to right, Minor Shutt, 


San Angelo; C. W. Meadows, San Angelo; and J. Lambert Lain, Cleburne. 





MRS. VELMA BOSWELL 


the raising of produce. The road would 
be used for trucking produce grown on 
that rich reclaimed land, and would help 
the dairy farmers to reach the Dallas 
market. 

With R. D. Suddarth as chairman and 
Henry S. Miller as vice chairman, the 
Highway Committee is composed also of 
twenty-six other members, one from each 
of our county towns, and all rendered 
very valuable service. 


Financial and General 


By Mrs. Velma Boswell 


Cashier, Dallas Chamber of Commerce 


O JUDGE a business operation fair- 

ly, one must review the past, know 
the present and consider the future. It is, 
therefore, necessary for financial success 
to keep an accounting system, for ac- 
counting takes into consideration every 
tangible and intangible feature of the 
business. 

The growing complexity of business 
and economic problems has made a fuller 
appreciation of accounting more desir- 
able than ever before. Business transac- 
tions are the raw materials of accounting. 
To conduct a business, it is necessary to 
know the effect of business transactions 
on assets and liabilities. It is not the sin- 
gle transaction but the sum total of all 
the operations of a day, a week, a month 
or a year that has the greatest signifi- 
cance. 

The function of the Accounting De- 
partment of the Dallas Chamber of Com- 


Information 


By Miss Jay Little 


Manager, Information Department 


VERYONE wants to come to Dallas. 

This is a natural conclusion from 
the requests for data on Dallas from 
prospective visitors which bulk large 
among the thousands of inquiries that 
have come to the Highway Department of 
the Dallas Chamber of Commerce during 
the past year. 

With calls for information flowing in 
at an ever faster tempo, the Department 
received a total of 12,531 inquiries by 
telephone and a total of 15,075 inquiries 
by mail. 

The letters have come from all of the 
forty-eight states and from overseas, 
many from servicemen seeking business 
data about Dallas because of their plans 
to locate here following their discharge 
from the Armed Forces. 

A major service of the Department is 
that of providing highway information, 
including map routing to various points 
in the United States and Mexico, mileage 
figures and other highway data. 

The Department is also equipped to 
give inquirers much general data on Dal- 
las; such as, population figures, eleva- 
tion, climate, points of interest, locations 
of streets, and the like. 


Other information provided in response 
to frequent requests includes names of 
clubs and organizations in Dallas and 
their officers, what events are current and 
coming up, where tickets may be pur- 
chased, names of hotels in other cities 
and rates. The Department also has avail- 
able for distribution maps and various 
booklets giving detailed information 
about Dallas. 


merce throughout this year has been to 
record, analyze, classify and summarize 
from a finance standpoint the organiza- 
tion’s various activities. The Department 
has prepared monthly financial state- 
ments consisting of a balance sheet, in- 
come and expense statement and compar- 
ative monthly as well as cumulative fig- 
ures on actual expenses and budget and 
other detailed information. 


This is only part of accounting proce- 
dure and does not differ from the applied 
practice in all large institutions where 
accounting is employed. Such records 
are valuable for comparison and are 
found helpful for determining how in- 
come may best be used. 

The year 1945 will compare very fa- 
vorably with preceding years. Chamber 
of Commerce revenues have increased 
this year over 1944. We have kept within 
our budget with respect to departmental 
spending. Expenses over budget alloca- 
tions have been due largely to special ex- 
penditures made necessary to carry out 
our revised program of work not fore- 
seen when the budget was prepared and 
approved. We have also made replace- 
ments and additions in equipment in- 
cluding a new Multilith in the mailing 
department to replace mimeographing 
and multigraphing machines, acquired 
new furniture for the executive offices 
and made other improvements, all for 
adding to the Chamber’s efficiency and 
economy of operation. We have no in- 
debtedness, have investments in War 
Bonds, have reserve funds for building 
improvements and industrial expansion, 


HIGHWAY ROUTING is one of the principa! services extended travelers by Miss Jay Little, manage‘ 
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and will have cash in the bank at the close 
of the year. - 

The Accounting Department is respon- 
sible for the recording and collection’ of 
all membership dues. In 1944 we had on 
our books 1,232 single memberships (145 
being industrial expansion)" and 600 
budget subscribers (eleven being indus- 
trial expansion). This year'we have 1,396 
single memberships (141T‘being industrial 
expansion) and 638 budget subscribers 
(ten being industrial expansion}. This 
net increase of 164 single memberships 
and thirty-eight budget subscribers re- 
flects to the credit of the membership de- 
partment and committees working on 
membership during the year. 

Collections have been very good with 
a minimum of delinquent dues. Ninety- 
six per cent of all dues payable will have 
been collected by the end of the year, and 
there is a potential charge off to bad 
debts of $910, against which we have 
already set up on our records a reserve 
in excess of this amount. We have re- 
covered $92.50 from accounts charged 
off last year as uncollectible. 

This Department has, of course, com- 
plied with the Government regulations 
regarding Social Security, state and Fed- 
eral unemployment and income withhold- 
ing taxes. It has been necessary to keep 
very detailed records on each employee 
and each department and to make all the 
required returns at the required time. 

For the benefit of those employees de- 
siring to have withheld from their sal- 
aries amounts for the purchase of War 
Bonds, the Department has made such 
deductions and has purchased and de- 
livered War Bonds to the employees. The 
Department has also made deductions 
for employees owning insurance under 
the Chamber’s group plans. 

The Department has also given assist- 
ance in handling special funds raised for 
specific purposes, has prepared data and 
compiled special reports for officers, di- 
rectors and members of the executive 
staff of the Chamber. Purchases are made 
by this Department, and in the buying of 
supplies, printing and the like the De- 
partment seeks to prorate purchases 
among member firms based on their sub- 
scriptions to the Chamber of Commerce, 
quality and price being equal. 

The Accounting Départment is the 
business office for DALLAS, advertising 
revenue of which this year ‘will exceed 
that of 1944 by an estimated $5,000. Un- 
collectible advertising accounts will be 
very few, and the publication will show 
a profit at the end of the year. 

The Department follows the accepted 

(Continued on Page 27] 
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KEEPING INFORMED on proposed changes in rates, rules and regulations bl 


Sam Goodstein, 





right, manager of the Transportation Department of the Dallas Chamber of Commerce, and T. W. Pond, 
chief clerk, to provide maximum service to Chamber members. 


Transportation 


By Sam Goodstein 


Manager, Transportation ‘Department 


AJOR DEVELOPMENT of the year 

in the field of transportation was 

the far-reaching decision of the Interstate 

Commerce Commission with respect to 
class rate and uniform classification. 

With this decision the Commission has 
ordered into effect a uniform rail rate 
classification throughout the United 
States to replace three classifications now 
in effect, and a uniform scale of class 
rates throughout the portion of the United 
States east of the Rocky Mountains. A 
temporary or interim adjustment provid- 
ing for a 10 per cent reduction in the ex- 
isting interstate class rates in the South- 
west and an increase of 10 per cent in 
the class rates on movements wholly with- 
in the Official Territory subject to the 
existing classifications was also ordered. 
The interim reductions and increases will 
become effective January 1, 1946, unless 
further extended. 

The full effect of a unitorm classifica- 
tion plus a uniform scale of rates will 
not be known until such time as they are 
published to become effective both on 
class movements as well as on merchan- 
dise moving on percentages of the pro- 
posed first-class rate. 

Another development of importance 
has been the proposal of carriers reduc- 
ing the rates on increased loadings of 


merchandise*above the published mini- 
mum weights‘now applicable to carload 
movements; 

Supervision of the activities of the’ 
Transportation Department is under the’ 
direction of the Transportation Commit- 
tee, headed by J. E. Farrow, whose mem- 
bership consists of traffic managers ‘6f. 
the larger industries of Dallas who are’ 
experts in their field as well as attorneys 
specializing in traffic and transportation 
matters. This committee held‘ eightétn* 
meetings during the fiscal year, andlyzifig* 
a multiplicity of traffic, transportatidti* 
and legislative matters and making such’ 
recommendations as the members con- 
sidered best for our community: “ 

During this year the Transportation’ 
Department has answered 7,435 tele-° 
phone calls, has quoted 5,495 rates by. 
mail and 1,461 rates by telephone. To’ 
keep the Department up to date with re- 
spect to rates, rules and regulations, a 
total of 13,553 tariffs and supplements 
thereto were received and filed. A total” 
of 1,015, routings were furnished’ Mor in- 
dividual movements. The Department* 
sent out 13,941 pieces of mail, Hiahdled by’ 
telephone 598 inquiries for information’ 
other than rates, served 505 visitors Whd* 
came to the office to discuss traffic’ and! 

(Continued on Page ‘déi” 


























TRIBUTE to Major General T. M. Robins, retiring Deputy Chief of Army Engineers, was paid by Dale 


ber of C ce, at a dinner honoring General 





Miller, Washington representative of the Dallas Ch 


Robins at the Statler Hotel in Washington. Pictured, left to right, are Congressman J. J. Mansfield of 
Texas, chairman of the Rivers and Harbors Committee of the House; Lt. General Raymond A. Wheeler, 
new Chief of Army Engineers; Mr. Miller; General Robins; and Congressman Sam Rayburn 

of Texas, Speaker of the House of Representatives. : 


Washington Office 


By Dale Miller 


Washington Representative 


HE Washington Office of the Dallas 

Chamber of Commerce has expe- 
rienced a bustling and eventful 1945, a 
multiplicity of diversified legislative and 
departmental problems having received 
careful attention. The year brought about 
a transition from war to the more com- 
plex problems of reconversion, and many 
developments and trends in Washington 
were orientated in relation to the prob- 
lems of Dallas’ business and civic inter- 
ests. 

Developments of considerable interest 
and importance can be reported with re- 
spect to what might be described as Dal- 
las’ two principal long-range problems: 
The comprehensive development of the 
Trinity River and the protection of the 
community property system; but with re- 
gard to many other important matters 
also, the Washington Office of the Dallas 
Chamber worked closely with officials of 
both the legislative and executive 
branches of the Government. 

Limited space precludes a detailed ac- 
count of these activities, but passing ref- 
erence may be made to a few of the di- 
versified problems. With reference to ex- 
ecutive agencies, for example, frequent 
contact was maintained with the War 
Production Board concerning numerous 
regulations affecting business and the 
procurement of essential priorities, with 
the Office of Price Administration regard- 


ing the determination and adjustment of 
price ceilings, with the Office of Defense 
Transportation about permits to hold 
conventions and trade shows, with the 
Civil Aeronautics Board in hearings on 
new and extended airline routes to and 
from Dallas, with the Public Buildings 
Administration regarding a building pro- 
gram to meet the needs of Government 
agencies in Dallas, with the National 
Housing Agency on critical housing prob- 
lems in Dallas, with the War Manpower 
Commission with respect to labor clas- 
sifications, and with many other Govern- 
ment agencies concerned with regulations 
and programs affecting the interests of 
Dallas. 

In the legislative field, close attention 
was given to many bills and reports of 
either direct or indirect concern to Dal- 
las. The Reconversion Tax Bill embody- 
ing repeal of the excess profits tax, the 
quitclaim resolution affecting submerged 
lands and their mineral deposits, the 
measure setting up a National Airport 
Plan, the Full Employment Bill, the Fair 
Labor Standards Act, the Reciprocal Tar- 
iff Act, bills affecting postal rates, the re- 
organization of executive departments, 
and the Mexican Water Treaty, all of 
these bills and many more received close 
attention in the Washington Office of the 
Dallas Chamber; and in all cases where 
the Board of Directors of the Dallas 


Chamber of Commerce adopted resolu: ~ 
tions on proposed legislation, the posi- ~ 
tion of the Board was communicated to — 
influential members of Congress on the 
appropriate committees. 

A close liaison was likewise main- 
tained with the Veterans’ Administration 
and the War and Navy Departments. Fre- 
quent conferences with leaders of the 
Veterans’ Administration preceded the 
selection of Dallas as the large branch 
office to serve the Southwestern states. 
and negotiations are now going forward 
having to do with the establishment of a 
regional office also. In addition, an- 
nouncement was made during the year 
of a large increase in the facilities of the 
Dallas Veterans’ Hospital, which will vir- ~ 
tually triple its present size. Frequent in- 7 
terviews were held with the Navy De- | 
partment regarding the future of the — 
Naval Air Station, and announcement was 
recently made that the base will be con- 
tinued as a permanent Naval installation. 
Close relations were also maintained with 
the War Department and particularly the 
Board of Engineers, which agency is pri- 
marily concerned with flood control, soil 
conservation, and related projects of great 
importance to the Dallas area. 

The broad program of reconversion 
from war to peace necessitated careful 
study and action, and problems involv- 
ing the efficient utilization of war indus- 
tries in the post-war period, disposition 
of surplus property, and so on are re- 
ceiving close and continuous attention. 
These reconversion problems involve ef- 
fective coordination with officials of the 
Dallas Chamber of Commerce and the 
city government of Dallas in correlating 
the Dallas post-war program with Fed- 


eral policies. In addition, the Washing- 
(Continued on Page 26) 








Purely Feminine. Staff members of the 
Dallas Chamber of Commerce on the 
distaff side include (opposite page): 
(1) Miss Margaret Klein, Publicity De- 
partment; (2) Mrs. Ruby Allen, Mailing 
Department; (3) Mrs. Margaret Mann, 
manager, Mailing Department; (4) Miss 
Bertha M. Miranda, Industrial _Depart- 
ment; (5) Mrs. Pauline Foster, assistant 
cashier; (6) Mrs. R. E. DeWitt, Manu- 
facturers’ and Wholesalers’ Department; 
(7) Mrs. Juanita Reid, PBX board op- 
erator; (8) Mrs. Ethel Kleinman, secre- 
tary to the general manager; (9) Miss 
Frances E. White, Retail and Convention 
Departments; (10) Mrs. Joyce A. Ger- 
ringer, Industrial Department; and (11) 
Miss Lorean McKeage, Membership Serv- 
ice Department. (Photographs by Thom- 
as K. Cone, Jr.) 
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Agriculture 


ITH 53,000,000 of Texas’ 163,- 

000,000 acres of tillable land al- 
ready 50 per cent ruined by erosion, and 
with 11,000,000 acres totally ruined, soil 
conservation and improvement has been 
the No. 1 activity of the Agricultural and 
Livestock Committee of the Dallas Cham- 
ber of Commerce during the past year. 

All details had been worked out by the 
Committee for a two-day state-wide soil 
conservation meeting in Dallas last May 
but ODT restrictions prevented this be- 
ing held. Plans were revised and six one- 
day meetings were held during March at 
Carrollton, Garland, Mesquite, Lancaster, 
Grand Prairie and Duncanville. 

Experiences with terracing and soil 
building and preserving crops were re- 
lated by farmers. The Dallas Hardware 
and Implement Club was host at lunch- 
eon for those in attendance, averaging 
100 for each meeting. A sound motion 
picture, featuring soil conservation, was 
shown. At the conclusion of the series a 
digest of the outstanding experiences re- 
lated was compiled, mimeographed by 
the Dallas Chamber of Commerce and 
mailed by County Agent A. B. Jolley to 
the 6,000 farm owners and operators in 
Dallas County. 

Primarily planned for the benefit of 
65 per cent of the land owners of the 
county who reside in Dallas, a one-day 
soil conservation meeting was held in 
Dallas in May. The more than 400 who 
attended, including many from surround- 
ing counties, heard talks by V. C. Mar- 





BUILDING CONSTRUCTION, released from 
war-time regulations but still greatly bottlenecked 
by a paucity of materials, was nevertheless moving 
ahead at a vigorous rate at month's end. Projects 
underway forecast what is in store for Dallas when 
the trickle of materials becomes a steady stream. 
Scenes on the opposite page, photographed for 
DALLAS by Thomas K. Cone, Jr., indicate what is 
happening now: 

(1) Dwellings going up in Oak Cliff; (2) new 
building of Bankston Hall Motors, Olive and Ross; 
(3) new home of Carrier-Bock Company, Cedar 
Springs and Pearl; (4) Ben Griffin Auto Company's 
new repair and parts plant, 1601 South Ervay; (5) 
new warehouse of McKesson & Robbins, Inc., Ross 
and Magnolia; (6) new home office of Shaw & Estes, 
contractors, 1407 South Akard; (7) J. Curtis San- 
ford's Chicken Bar, Industrial and Commerce; (8) 
liquor store, 1212 Grand, being built by Norman 
Cohn and Joe Spiritas. 

(9) and (10) New homes in University Park; (11) 
remodeling of store of Clingingsmith Jewelers, 
1707 Main; (12) work begins on new $500,000 
plont of Procter & Gamble Manufacturing Com- 
pany, Loomis and Lamar; (13) excavating for foun- 
dation of Trinity-Universal Insurance Company 
home office, Ross and Harwood; (14) retail shoe 
shop, Ervay and Hickory, Max Baskin, owner; (15) 
duplex in University Park; (16) new factory of 
Comet Battery Charger Company, 1311. South 
Akard. 
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FIELD TRIPS of the Agriculture and Livestock Com- 
mittee of the Dallas Chamber of Commerce during the 
year carried members to the Institute of Technology 
and Plant Industry at Southern Methodist University 
for the opening of the institute's chemurgic research 
laboratory, top; to the farm of Tom Field near Farmers’ 
Branch for a demonstration of a portable free saw, 
bottom, lett; and to the Texas A. & M. College Experi- 
ment Station near Denton, where Paul Dunkle, superin- 
tendent, exhibited profitable grasses and clovers, bot- 


tom, right. 


shall and Paul Walser of the State Soil 
Conservation office at Temple. John M. 
Fouts, general manager of the Trinity 
River Improvement Association, and 
John W. Carpenter, president of the Texas 
Power & Light Company, discussed how 
to stop soil erosion and how to increase 
acre yields of pasture and crop lands. 
During the year there was also conducted 
an all-day automobile tour of five farms 
in the western part of the county where 
terracing in various stages was observed. 
H. L. Jennings was host at a luncheon at 
his farm. 

Two visits were made by the Commit- 
tee to the demonstration farm of the In- 
stitute of Technology and Plant Indus- 
try of Southern Methodist University and 
two trips were also made to the Texas A. 
& M. College Experiment Station near 
Denton. Two dairymen’s meetings were 
held at Irving, the first in May with some 
600 present, and another large meeting 
in September. 

The Committee assisted in the arrange- 
ments for the Greater Pan-American 
Hereford Exposition and in promoting 
interest in the construction of the pro- 
posed Livestock Coliseum at Fair Park. 


Other projects included assistance ex- 
tended a rabbit show in April, help in 
publicizing a one-man power tree saw 
demonstration on the Tom Field farm, 
witnessed by 500 persons, assistance to 
returning war veterans in reestablishing 
themselves on farms, and a garden con- 
test. Other matters receiving the atten- 
tion of the committee included better 
seed, municipal market and municipal 
forest projects. 

The committee functioned under the 
chairmanship of Victor H. Schoffelmay- 
er, with County Agent A. B. Jolley as 
chairman of the subcommittee on current 
farm operational problems and Dr. C. L. 
Lundell as chairman of the blackland 
crop research subcommittee. 

es ee 

BRYAN SNYDER, JR., president of 
Johnston Printing and Advertising Com- 
pany, has been elected a director of the 
Printing Industry of America. 

as Ge 

KARL HOBLITZELLE has been elect- 
ed chairman of the board of trustees of 
Hockaday School. JOE C. THOMPSON 


has been elected vice chairman. 
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Washington Office 


{Continued from Page 22) 

ton Office of the Chamber of Commerce 
has maintained close relations with in- 
dividual industries and ‘business organ- 
izations with respect to such broad move- 
ments as the decentralization of industry. 
This phase of activity necessitated cer- 
tain trips, particularly to New York, for 
interviews with officials of important in- 
dustries interested in decentralization and 
location in the Dallas area. 

The Washington Office of the Chamber 
has likewise been of service in connection 
with special events, the most important 
of which were the celebration honoring 
Fleet Admiral Chester W. Nimitz and the 
banquet honoring Attorney General Tom 
C. Clark, both held in October, and the 
special trip taken by the subcommittee on 
beach erosion of the Rivers and Harbors 
Committee, which culminated in an im- 
portant event in Dallas on July 16. 

With regard to the comprehensive 
Trinity River program, the year wit- 
nessed the greatest strides ever taken to- 
ward completion of that vital project. 
Since the last annual report for the Wash- 
ington Office, which appeared in DALLAs 
last December, the Congress enacted on 
December 22, 1944, a Flood Control Act 
which authorized an expenditure of more 
than $32,000,000 in Federal funds for a 
vast program of soil conservation 
throughout the Trinity River watershed 
above Palestine. An area comprising 
more than 8,200,000 acres is covered in 
the program which will require fifteen 
years for completion. 

Moreover, Congress enacted on March 
2, 1945, a Rivers and Harbors Bill which 
authorized a further expenditure of ap- 
proximately $19,000,000 in Federal funds 
for the Trinity River. This comprehen- 
sive program involves construction of 
several reservoirs and dams, improve- 
ment of levees in Dallas and Fort Worth, 
soil conservation, and initial canalization 
of the river from Galveston Bay to Lib- 
erty. 

The Flood Control Act and the Rivers 
and Harbors Act, therefore, authorized 
the expenditure of a total of more than 
$50,000,000 in Federal funds for the 
Trinity River program. Appropriations 
to effectuate these authorizations are now 
being sought, and the Washington Office 
of the Dallas Chamber of Commerce will 
continue its promotion of this important 
project in the future. 

In Trinity River matters, the Washing- 
ton Office of the Chamber has worked 
closely with the Trinity Improvement As- 
sociation. One example of this coordi- 
nated effort was the approval obtained 


18-Story Addition Planned 
For Medical Arts Building 


Construction of an_ eighteen-story 
addition to the Medical Arts Building, 
fronting ninety-two feet on Pacific im- 
mediaiely west of the present annex and 
extending approximately 175 feet north- 
ward, will be started as soon as materials 
become available, it has been announced 
by E. H. Cary, Jr., secretary-treasurer of 
the Cary-Schneider Investment Company. 

The new unit, which would add 
100,000 square feet to the 167,000 square 
feet now in the initial building annex and 
would cost in excess of $1,500,000, will 
make the Medical Arts Building the larg- 
est medical office structure in the world, 
Mr. Cary said. The addition will be of 
steel and concrete, faced with’ granite, 
limestone and brick, will be completely 


air conditioned and will have fluorescent 
lighting. 

The expansion will provide facilities 
for 100 more beds in addition to the 
present 116 beds in the Medical Arts 
Hospital. Negotiations are pending for 
use of two other lots fronting on Bryan 
for a four-story garage building to take 
all vehicle traffic to the building off 
Pacific. It will have a 700-car capacity. 
Seven new elevators will be added, and 
the present eight elevators will be 
modernized. 


Grayson Gill has been named architect 
for the new unit. The site, lease for which 
was negotiated by Hudson and Hudson, 
realtors, will become available January 1. 








from the United States Geological Sur- 
vey to undertake a study of the mineral 
resources of the Trinity Basin in order 
to provide information essential to later 
presentations of the need for complete 
canalization of the river. 


With regard to the community prop- 
erty system, the year 1945 produced some 
interesting developments. No attack on 
Texas’ community property rights was 
made in the Reconversion Tax Bill, so 
events during the year have takeh place 
in the judicial rather than in the political 
field. Attorneys representing the Texas 
Bar Association appeared before the Su- 
preme Court of the United States on No- 
vember 5 and 6 to argue the unconstitu- 
tionality of the estate tax provision con- 
tained in the Revenue Act of 1942. The 
Washington Office of the Dallas Chamber 
of Commerce, representing the Cham- 
ber’s Federal Tax Committee, cooperated 
with Texas and Louisiana attorneys in 
these matters of litigation. For example, 
the Department of Justice was persuaded 
to bring the Texas and Louisiana cases 
on direct appeal to the Supreme Court, 
and an advance copy of the Government 
brief was obtained from the Solicitor 
General’s office to assist Texas attorneys 
in the preparation of their case. Also, a 
ruling was obtained from the Bureau o 
Internal Revenue instructing its field 
agents to withhold assessments against 
community property estates until the 
cases had been adjudicated. The Supreme 
Court has not yet rendered its decision 
at this writing. 

Meanwhile, the Washington Office of 


the Chamber will remain on the alert for 


any suggested provisions in the 1946 tax 
bill which may affect community prop- 
erty rights. 


Transportation 
(Continued from Page 21) 


transportation matters and provided no- 
tary service in connection with 277 mat- 
ters. 

In order that Dallas industries could 
keep in close touch with proposed changes 
in rates, rules and regulations and other 
transit matters, there were mailed out 
16,508 letters to various interests advis- 
ing them of the disposition made by the 
various transportation agencies of the 
proposals affecting merchandise handled 
by the firms. 

The manager of the Transportation 
Department has attended forty-seven 
meetings this year of different organiza- 
tions, committees and other traffic groups 
with which the Department is affiliated 
for the purpose of not only keeping in- 
formed regarding transportation affairs 
but also obtaining an over-all picture of 
what is going on in the traffic and trans- 
portation field elsewhere. 

Included among the matters handled 
by the Department before various trans- 
portation bureaus and regulatory bodies 
at the request of interested parties have 
been the following: 

1. Filed objections to a proposal of 
interstate shipper for privilege to stop 
carload shipments of tile, facing or floor- 
ing at points in the Southwest, the effect 
of which would have been to enable inte'- 
state shippers to transport less than car- 
load shipments at the carload rates plus 


DALLAS © DECEMBER, 1945 





ies 





a small charge for the transit privilege. 

2. Cooperated with others in protest- 
ing the proposal of carriers to place into 
effect a rule limiting their liability on 
shipments of high valued articles. This 
would in effect have limited the liability 
of carriers where shipments were lost or 
damaged so that the shipper could not 
recover over $2.50 per pound. Shipments 
declared of greater value would have had 
their charges increased 10 cents for each 
$100 or fraction therof of value. 

3. Appeared before carriers in sup- 
port of a proposed change in the canned 
goods mixture so that the mixture rate 
would be applied to the movement of in- 
terested manufacturers’ commodities. 

4. Intervened in the proposal to estab- 
lish the rate of 43 cents on black plate 
from Chicago to Houston, requesting that 
the same rate be published to Dallas. 

5. Joined with the Rock Island Lines 
in their application for authority to dis- 
continue trains Nos. 217 and 218 between 
Dallas and Fort Worth. 

These are just a few of the matters 
handled and are illustrative of the serv- 
ice the department is prepared to render 
in assisting interested parties. 

Many matters were handled through 
the Department’s membership in the 
Texas and the Southwestern Industrial 
Traffic Leagues; such as, the class rate 
revision ordered by the Interstate Com- 
merce Commission. In order that the 
Transportation Committee may function 
smoothly and efficiently, there are many 
subcommittees at work handling specific 
matters. One of the most active this year 
has been the legislative subgroup, to 
which all pending Federal and state leg- 
islation is referred for study and recom- 
mendations. No fewer than thirty bills 
have been reviewed by the committee this 
year. 

In connection with a post-war survey 
being undertaken, the Transportation 
Committee made recommendations be- 
lieved to be for the best interest of our 
transportation system as a whole. 





Publicity 


(Continued from Page 19) 

Suzanne Jester Memorial Award for edi- 
torial achievement, top editorial award 
of the organization presented annually 
at the annual convention. In competition 
with some 500 publications throughout 
the country, DALLAS was announced as 
the winner of the award at the recent 
Little Rock annual meeting. The mag- 
azine was also cited among the S.A.I.E. 
ten leaders for the year for doing the 
best all-round job with respect to the 
three qualities of editorial, appearance 
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Col. Harry Rubin Named Dallas Branch 
Manager of Veterans’ Administration 


Colonel Harry Rubin, who has been 
manager at Waco for the Veterans’ Ad- 
ministration, has been selected to head 
the new Dallas administrative branch for 
Texas, Louisiana and Mississippi, which 
will be the largest Federal agency ever 
brought to the Southwest. 

The Dallas Chamber of Commerce is 
advised that when the branch office at- 
tains full operation, it will have some 
3,000 employees, the majority of them 
veterans of World Wars I and II. The 
branch will perform all functions for- 
merly handled by the Veterans’ Adminis- 
tration headquarters in Washington, with 


jurisdiction over the three states, 

In addition, the Veterans’ Administra- 
tion is planning to locate in Dallas a re- 
gional office which would be the veterans’ 
direct point of contact on all types of 
claims, examinations, and other services. 
This office is expected to require some 
40,000 square feet of office space. 

Colonel Rubin, a neuropsychiatric spe- 
cialist, has managed Veterans’ Adminis- 
tration facilities since 1930. He served in 
both World War I, when he was detailed 
with the British, and World War II. He 
received his M.D. degree from the Uni- 
versity of Pennsylvania. 








and appropriateness to purpose. DALLAS 
also received an S.A.I.E. merit award for 
editorial quality. 

DALLAs is ending the year with a sur- 
plus of revenue over expenses. This has 
been due in large measure to the highly 
resultful advertising selling efforts of the 
late Edward F. Floyd, who died during 
the year, and Thomas J. (Tom) McHale, 
Mr. Floyd’s successor as advertising man- 
ager. The loyalty and resourcefulness and 
commendable service of Miss Margaret 
Klein, Department secretary, added great- 
ly to the effectiveness with which the Pub- 
licity Department has functioned during 
the year. Contributing in no small meas- 
ure to the Department’s resultfulness has 
been the cooperation extended to the Dal- 
las Chamber of Commerce by the Dallas 


newspapers and radio stations. 





Financial and General 
(Continued from Page 21) , 


custom of engaging an outside auditor 
to go over the Chamber’s books, make a 
thorough audit and report to the Board 
of Directors. 

Reservations have been handled by the 
Department this year for the Greater Dal- 
las unification dinners; the luncheons 
honoring Dr. George S. Benson, Lt. Gen- 
eral Walton H. Walker, W. G. Vollmer, 
and Fleet Admiral Chester W. Nimitz; 
the Railroad Presid » Day luncheon; 
the dinner for Attor.ey General Tom C. 
Clark; and the Chamber’s annual meet- 
ing. Reservations for approximately 300 
meetings in the Chamber of Commerce 
Building have been handled during the 
year. 

The Mailing Department and the PBX 
switchboard are incorporated under the 
financial and general department. In- 
creased activity in every department of 
the Chamber of Commerce as well as all 
Dallas is confirmed by the reports of the 


PBX operators that 1945 has been their 
busiest year. There are ten trunk lines 
and forty-three stations servicing the va- 
rious departments of the Chamber and 
other organizations located in the build- 
ing. Mrs. Juanita Reid, PBX operator, 
and Mrs. Ruby Allen, relief operator, 
have handled approximately a half mil- 
lion inbound and outbound calls in 1945. 
In many instances the operators have 
handled the calls properly and to the sat- 
isfaction of the inquirers without their 
having to be referred to various depart- 
ments. This has saved considerable time 
for departmental workers. 

The Mailing Department, under the di- 
rection of Mrs. Margaret Mann, has han- 
dled 307,263 outgoing pieces of mail for 
the year, and a total of 64,826 pieces of 
incoming mail. The Department has 
printed a total of 565,572 letters, forms 
and the like. 





Opens Frozen Food Center 
The Varsity Frozen Food Center has 
been opened at Snider Plaza and Daniel 
by Mrs. C. C. Owen to handle frozen 
foods and Frigid Freeze cabinets exclu- 
sively. 
5 2 
Bank Adds to Capital 
An increase in capital stock from 
$75,000 to $100,000 has been made by 
the Grand Avenue State Bank of Dallas 
by the sale of 1,250 shares of common 
stock for cash. 
ae ee 
H. E. TENHOLDER, formerly assist- 
ant division passenger agent at St. Louis 
for the Frisco Lines, with which he has 
been associated since 1940, has been 


‘transferred to Dallas as general agent in 


the passenger department, succeeding C. 
M. JONES, who has been moved to Okla- 
homa City as general agent. 

















Industrial 

(Continued from Page 13! 
west,” which includes all the basic data 
used in work with industrial prospects. 
The. new book should be available about 
January;.1. A new, completely revised 
Dallas. County Manufacturers’ Directory 
is being prepared, and it also should be 
available about January 1. 

Two general letters were sent, after 
August 1, to a combined total of 7,800 
firms interested in Dallas and the South- 
west. The first letter dealt with Dallas’ 
record of efficiency in war production, 
and the reservoir of labor with newly 
acquired industrial skills available here. 
The second dealt with Dallas’ record of 
$1,500,000,000 worth of war goods with- 
out a single strike or work stoppage—a 
labor peace record unequalled by any 
other city of comparable role in the war 
effort. In each case, the. letter was in- 
dividually addressed to,the president or 
principal executive of the firm. 

Other special literature was used from 
time to time in dealing with various 
classifications of industry. One mailing 
piece was sent to all soap manufacturers, 
based on the current $500,000 expansion 
of .the Dallas plant of the Procter and 
Gamble Manufacturing Company. 

A few of the major manufacturing 


plants established in Dallas during. the 
year include the following: 

Certain-téed Products, Inc. The first 
unit of this $1,500,000 plant is now un- 
der construction on a 27-acre site south 
of Dallas. It will produce roofing. 

Dearborn Stove Company, 1700 West 
Commerce, manufacturing a complete 
line of gas heaters, and currently employ- 
ing some 150 workers. 

Luscombe Airplane Corporation, 
which purchased a site of more than 600 
acres near Garland, and has completed 
the first unit of its factory there. 

Texas Engineering and Manufacturing 
Company, Ltd., which has leased ap- 
proximately 350,000 square feet of floor 
area, together with machine tools and 
other equipment, in the plant formerly 
occupied by North American Aviation. 
This will be a general manufacturing op- 
eration, producing aircraft and aircraft 
components and all types of metal goods 
and machined parts, under contract. The 
company expects to employ some 400 
workers before the first of the year. 

Kelite Products, Inc., 2503 Cleveland, 
manufacturing more than 100 industrial 
chemical products. The plant was located 
in Houston more than three years, but 
was moved to Dallas during 1945. 


Hotstream Heater Company _ pur- 


chased a factory on Singleton Boulevard, 
and is now in production of hot water 
heaters. 

Better Monkey Grip Company, whose 
plant on Hines Boulevard is now near- 
ing completion. 

Falcon Furnishings Company, which 
has purchased a factory building of some 
12,000 square feet near Grand Prairie, 
and plans to be in production of metal 
furniture by the first of the year. This 
firm expects to employ 100 workers by 
the end of the first year. 

There have been numerous branch sales 
offices located in Dallas during the clos- 
ing months of 1945, 


HART BOWMAN, formerly city avia- 
tion supervisor and acting airport mana- 
ger during the military service of Charles 
Hanst, has been named to the new post 
of aviation director of public relations 
created by the Dallas City Council. J. C. 
BISSET, who returned recently from 
military service as city engineer, has been 
appointed assistant director of public 
works. 


The Dallas Geological Society has been 
adopted as the new name of the Dallas 
Petroleum Geologists, affiliate of the 
American Association of Petroleum Geol- 
ogists. 
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Crackless Trolleys... 


Accentuate Program of Dallas Railway & Terminal 
Company for Expanding Transportation Facilities 


For Meeting Needs of City, Today and Tomorrow 


AM SURE that many of us felt, dur- 

ing the trying days of the war, that 
within a few weeks after the cessation of 
hostilities abroad, we would see ourselves 
return to normalcy in our everyday hab- 
its. Many of us were wrong. 

Many of those strenuous and often un- 
pleasant war conditions which surround- 
ed us day after day did not disappear 
with the signing of the peace terms. In 
many instances conditions are even worse 
now than during the war. 


Let’s look at the traffic picture. With 
the advent of the automobile came a com- 
munity problem of no small consequence, 
and particularly has this been true in 
Dallas where downtown streets are nar- 
row and alleys are non-existent. There is 
no denying that traffic congestion is worse 
now than it was during the war. Gasoline 
rationing has been repealed; more and 
more veterans are coming back every 
day; war workers are staying on in Dal- 
las, some shifting to peace-time employ- 
ment, others looking for jobs. 


Dallas Railway and Terminal Company 
feels a keen responsibility for helping to 
insure an orderly, systematic Dallas of 
tomorrow. We look upon it as a challenge 
and we accept it with the full and com- 
plete knowledge of our obligation to the 
citizenship of this great community. 


We feel that we are obligated to extend 
and improve our public transportation 
facilities in keeping with the demands of 
a rapidly growing city. We are deter- 
mined to keep abreast of the times and 
provide the latest and the most com- 
fortable and convenient facilities that 
can be had. During recent months the 
Dallas Railway and Terminal Company 
put approximately $1,250,000 into new 
equipment. All of this equipment has 
been delivered and put into service. Our 
minimum requirements for 1946 in capi- 
tal outlay call for commitments of more 
than $1,000,000. During June and July of 
this year we received and placed in serv- 
ice 25 P.C.C. silent and ultra-comfortable 
electric street cars. On November 25 we 
inaugurated another new and improved 
transportation facility in Dallas with the 
installation of 30 new electric trolley 
coaches, and we have 22 more of these 
modern noiseless coaches now on order. 
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By W. R. Burns 


President, Dallas Railway and 
Terminal Company 


Also on order are 50 of the large im- 
proved gasoline motor coaches. 

While it is true that we intend to put 
additional mobile equipment on the 
streets, this does not mean more traffic 
congestion, for it is our contention that 
in every instance where an additional 


piece of equipment is added to the sys- 
tem and is fully utilized by the public it 
will help that much more to relieve traf- 
fic congestion caused by passenger cars 
carrying small loads. 

Some persons who have not thought 
the matter through might be inclined to 
feel that public transportation vehicles, 
such as street cars and buses, aggravate 
or contribute to the congestion of traffic. 
The facts, however, are that just the op- 
posite is true, for, instead of adding to 
traffic congestion the public vehicles are 
the ones that keep congestion from being 
much worse. 

It is not hard to understand how a man 
driving his auto may get behind a street 
car or bus and immediately have the feel- 
ing that the bus or street car ahead of 


him is holding up traffic. Of course, he 
(Continued on Page 66) 





NEW ELECTRIC trolley coaches put into service last month by the Dallas Railway & Terminal Company 
are shown at bottom, left. George F. Tongue, superintendent of automotive equipment, is pictured making 
a final check with Mechanic L. E. Hahn at the controls before buses started rolling. New P. C. C. street car 
is shown at top with J. L. Brown, superintendent of street car maintenance, left, and George !. Plummer, 
vice president and assistant general manager in charge of transportation. W. A. Traw, armature winder 
in the maintenance division, who has a service record of fifty-six years with the company, is pictured 


at bottom, right. 
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New Dallas Symphony 


To Open Season Dee. 15 


ALLAS will lift the “out-for-the- 
duration” curtain December 15 on 
the first concert of a brilliant new sym- 
phony season with a local orchestra and 
guest artists that will place the Dallas 
Symphony among the great of the nation. 


Conducted by the internationally fa- 
mous Antal Dorati, the Symphony’s sub- 
scription series will present twelve con- 
certs. The series will include the Dallas 
debuts of a number of outstanding artists 
who have never been presented here but 
whose local appearance is long overdue, 
as well as bring back several favorites 
of Dallas audiences who have scored 
great success in past appearances with 
Civic Music Association and the Metro- 
politan Opera Company visits. 

The twelve concerts scheduled will in- 
clude nine performances on Sunday aft- 
ernoons and three Saturday night dates. 
However, they will be individual pro- 
grams and not pairs, as in the past. There 
will be four presentations of the orches- 
tra alone and eight concerts presenting 
an illustrious roster of guest artists: 
Pianist Claudio Arrau, Soprano Rose 
Dirman, Soprano Rose Bampton, Pianist 
William Kapell, Violinist Zino Frances- 
catti, Bass-Baritone Alexander Kipnis, 
Soprano Brenda Miller, Tenor Irwin Dil- 
lon, Bass Roy Johnston and Cellist 
Gregor Piatigorsky. 

In addition to the subscription series, 
the orchestra will present three Saturday 
morning children’s concerts and will par- 
ticipate in other activities contributing 
to the community life of Dallas. Under 
the sponsorship of the Dallas Park 
Board, there will be four special con- 
certs, two of which are scheduled for a 
nation-wide radio broadcast. 

The debut of the Dallas Symphony Or- 
chestra will follow two and a half months 
of efficient organization. The Dallas 
Symphony Orchestra was organized on a 
sound financial plan, announced by D. 
Gordon Rupe, president of the executive 
committee of Dallas Sypmhony Orches- 
tra, Inc. 


To guarantee the permanence of the 
orchestra, a Founders’ Fund of $150,000 
was raised and put in trust with the First 
National Bank in Dallas. Business and 
financial firms contributed $1,000 each 
to the Founders’ Fund with the realiza- 





tion that cultural growth is just as im- 
portant to a city’s welfare as business 
and industrial development. The fund 
gives the Symphony a reserve to be 
drawn on only in emergency, while an- 
nual operating costs will be derived from 
sponsors membership dues. 

The drive for sponsors’ memberships 
is being brought to a quick conclusion 
with leading Dallas men and women en- 
rolling 1,000 members for annual dues 
of $100 each. Besides the contribution 
they are making to Dallas’ cultural prog- 
ress and prestige, citizens enrolling as 
sponsor members are being given first 
choice of seat locations in making their 
season ticket reservations and will re- 
ceive other material benefits. 

“The response to the Sponsors’ Fund 
has justified our conviction that every 
citizen wants to see Dallas take its right- 
ful leadership in cultural progress and 
prestige,” Mr. Rupe said. “Thousands 
are giving their generous and civic- 
spirited support.” 

The schedule announced for the 1945- 
46 season is: 


Saturday, December 15 — Soloist 
Claudio Arrau. The Chilean pianist, 
whose European musical education was 
sponsored by the Chilean government, 
was acclaimed in Europe and South 
America before his U. S. debut at Car- 
negie Hall in 1941. Since then he has 
appeared as soloist with fourteen major 
symphony orchestras on sixty-three dif- 
ferent occasions and has concertized 
widely. He was presented in Dallas by 
Civic Music Association in December, 
1942. 

Sunday, December 23—Lyric So- 
prano Rose Dirman, young American 
recitalist, who has been compared to 
Sembrich, Culp, Lehmann and Ander- 
son, was especially engaged by Mr. 


GUEST ARTISTS to be heard during the twelve 
concerts scheduled by Dallas’ new symphony or- 
chestra, conducted by Antal Dorati, top, left, op- 
posite page, will include Gregor Piatigorsky, cellist, 
top, center; Rose Bampton, soprano, top, right; sec- 
ond row, left to right, William Kapell, pianist; Alex- 
ander Kipnis, baritone; Rose Dirman, soprano; Zino 


Francescatti, violinist; and Claudio Arrau, pianist; 
and bottom row, left to right, Brenda Miller, so- 
prano; Roy Johnston, bass; and Irwin Dillon, tenor. 





Dorati for the Symphony’s Christmas 3 


program because of the great distinction 


she has achieved in musical festivals. She 


has sung with the Boston Symphony and 
other orchestras and in concert. 


Saturday, December 29—Orchestral. 

Sunday, January 6—Orchestral. 

Sunday, January 20—Orchestral. 

Sunday, January 27—Soloist Rose 
Bampton, Metropolitan Opera star and 
one of America’s foremost dramatic so- 
pranos in opera, concert and radio. This 
will mark her first visit to Dallas since 
her appearance here with the Metropoli- 
tan Opera Company in 194]. 

Sunday, February 3—Soloist William 
Kapell, phenomenal 21-year-old New 
York pianist who has been proclaimed 
by five major orchestras as “The Pianist 
of the Year.” The Philadelphia Orches- 
tra has broken all precedent by engag- 
ing him for solo appearances for the 
next three years. Young Kapell has been 
before the public only two seasons but 
in that time has made an extraordinary 
impression. Eugene Ormandy says, “He 
is doubtless one of the four or five great 
pianists today.” 


Sunday, February 17—Violinist Zino 
Francescatti. In six years before the 
American public, the French artist has 
established himself among the elite of 
the bow. After winning renown through- 
out Europe and South America, he made 
his U. S. debut with the New York Phil- 
harmonic-Symphony in 1939 and has 
since played with every major orchestra 
and on every leading concert course. He 
was presented here by Civic Music As- 
sociation in December, 1943. 


Sunday, February 24—Soloist Alex- 
ander Kipnis, the Russian-American 
bass-baritone of the Metropolitan Opera. 
In world-wide tours in opera and con- 
cert, he has been acclaimed as one of the 
greatest singers of his generation. This 
will be his first appearance in Dallas. 

Sunday, March 10—Orchestral. 


Saturday, March 23 — Concert per- 
formance of the entire first act of Rich- 
ard Wagner’s opera, Die Walkure. Three 
rising young American artists, Brenda 
Miller, soprano; Irwin Dillon, tenor; 
and Roy Johnston, bass, were personally 
auditioned by Mr. Dorati in New York 
and selected for this Dallas appearance. 
Each has distinguished himself in con- 
cert and radio in the east and on tour. 

Sunday, March 31 — Cellist Gregor 
Piatigorsky will be soloist for the closing 
subscription concert. Serge Koussevit- 
sky calls him “The greatest cellist of our 
day.” 
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Gift Idea 


for the 


Executive s 


Desk... 


Photographed in Sanger Bros. 
Book Department, First Floor 


~ 


What better way to say 
Merry Christmas to the 
‘‘boss’’ than with a set of 
excellent business refer- 
ence books? He'll use 
them every day, and he'll 
remember your thought- 


fulness every time. 
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aur mont mw tue purciast oF... Victory Bonds 


HE reputation of Dallas as a public- 
spirited, civic-minded community is 
hanging in the balance this month. 
These may seem to be mighty strong 
words. Yet, they are the plain, unvar- 
nished truth, nevertheless. 
And the success, or failure, of Dallas 
to preserve an untarnished name for com- 
munity effort depends entirely on the 


By Captain Porter L. Oakes 
War Finance Committee of 
Dallas County 


manner in which both city and county 
meet a challenge now squarely before 
them. 

That challenge is the $8,500,000 E- 
bond quota in this eighth and last of our 
nation’s war financing campaigns, the 
Victory Loan Drive. To meet and beat 
the challenge is going to take the com- 
bined efforts of not a third, or two-thirds, 
or seven-eighths of the citizens of Dallas 
County, but every last one of them work- 
ing in unison to put across a project 
which comes right out of the hearts of 
this county’s most humble citizens. 

Dallas County’s E-bond quota in this 
last campaign has been pledged as a 
tribute to the men and women from this 
county who gave up their own personal 
freedom, also their lives, to serve their 
nation. They gave up that freedom to 
prosecute a war, that the freedom we 
now enjoy might continue forever. It 
would be a blunt blow to the pride of Dal- 
las were this project to fail. 

It sounds pessimistic, but it will fail 
unless every last citizen, not just the same 
old workhorses who always pitch in to 
put over these things, gets behind the 
tailgate of the bondwagon and pushes 
with all his might. Raising this quota is 
too big a job for any one group. It’s go- 
ing to take a thing called “sacrifice” on 
the part of everyone. “Sacrifice” is no 
strange word to the returning men and 


women we are honoring. They know what 
sacrifice really means. 


It may be your very own $18.75 that 
you push across the desk for that $25 
E-bond which will put the ball across 
the final chalk-line in this last bond cam- 
paign. 

Christmas is coming: May we remind 
employers there is no better bonus on the 
face of the earth, nor one more appreci- 
ated by loyal employees, than a Victory 
Bond. And, similarly, may we drop the 
hint to employees that you can’t beat a 
Victory Bond for an honest-to-goodness 
wise investment. A Victory Bond is noth- 
ing more or less than an interest-bearing 
savings account with the Treasury of the 
United States. Nowhere can you get a 
better return. You don’t buy Uncle Sam’s 


bonds. You TAKE them. 


A gang of guys with guts from Dallas 
County left comfortable homes and fam- 
ilies four years ago this month to fight 
a war. Four months ago they won it. Now 
they’re coming back at the rate of 750 
a week. Some of them, many of them, 
won't be coming back—ever. 

Citizen of Dallas, this is a blood-kin 
project we've got to wind up on the suc- 
cess side this month. This Victory Loan 
is dedicated to your very own—the vet- 
erans from Dallas County who fought, 
and won, that Dallas might grow and be- 
come a better place in which to live. 

The way in which you tackle and ac- 
complish a job close to your heart is be- 
ing watched not only by Texas, but by 
the nation. 

Your gratitude to your very own is go- 
ing to be measured in Victory Bonds. 

Let’s give a chunk, right out of the core 
of our hearts, for Dallasites who dodged 
death and destruction to deliver—for us. 





JOHN WHITE, Dallas attorney, has 
been elected senior vice commander-in- 
chief of the United Spanish American 
War Veterans. 
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Book Fair 


ALLAS was literally the book center of the 

world during the three-day Southwest Book 
Fair held last month at McFarlin Auditorium and 
Fondren Library on the campus of Southern Metho- 
dist University. 

Thousands of visitors from all parts of Texas, 
Louisiana and Oklahoma joined the thousands in 
Dallas who attended the various performances to 
see and hear more than thirty internationally known 
authors of best sellers and to purchase personally 
autographed books. Fifty leading publishers were 
represented by exhibits. 


While declared a success by Dr. Houston Peterson 
not because of its “bigness” but because of its warm 
and personal quality, the Southwest Book Fair was 
regarded as the largest ever held in the United States 
and was the first completely community sponsored. 
Civic and cultural groups, public and private schools, 
north Texas colleges, book sellers and the two Dallas 


CELEBRITIES among the nation's writers, editors and publishers who 
came to Dallas last month for the Southwest Book Fair included, left to 
rigit above, Gerham Munson, an editor of Prentice-Hall, Inc., New York 
publishing company; Dr. Houston Peterson, head of Cooper Union Forum 
and professor of philosophy at Rutgers; and W. E. Woodward, author 
of “Tom Paine: Amer’ca’s Godfather."’ At top, right, Boyce House, Texas 
author, is pictured autographing a copy of his “I! Give You Texas!" for 
Mr. and Mrs. W. E. Hawley. Other scenes show some of the exhibits of 
the book publishers. 
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A CURRENT 
BEST SELLER 


JAMES STREET 


$2.75 


The GAUNTLET 


by James Street 


Hundreds of 
others to 
choose from! 
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Ervay at Pacific R-3366 











newspapers joined in sponsoring the 
book exposition. 

Dr. Peterson, head of the Cooper Union 
Forum and professor of philosophy at 
Rutgers, was master of ceremonies at sev- 
eral of the sessions. 

“I congratulate Dallas for preparing 
an event like this,” he said at the opening 
ceremonies. “It is an astonishing achieve- 
ment.” 

The fair attracted nearly 100 authors 
and publishers’ representatives and many 
publishing firm heads. Book editors such 
as Frank Daniel of the Atlanta Journal 
and Paul Flowers of the Memphis Com- 
mercial Appeal as well as newspaper rep- 
resentatives from cities throughout Texas 
attended. 

The speakers at the various sessions 
included such distinguished men and 
women of letters as William: B. Ziff, 
author of the best seller, ““The Gentlemen 
Talk of Peace”; Eileen Garrett, editor 
of the magazine, “Tomorrow”; W. E. 
Woodward, a successful Wall Street man, 
who wrote “Tom Paine: America’s God- 
father”; Mrs. Adria Locke Langley, au- 
thor of “A Lion Is in the Streets”; James 
Street, historical novelist, whose latest 
book is “The Gauntlet’; Roy Stockton, 
sports writer and author of “The Gas 
House Gang”; Laura Krey, who wrote 
“And Tell of Time”; Frederic Wakeman, 
author of “Shore Leave”; Charles G. 
Bolte, author of “The New Veteran”; 
Herbert Gorman, who wrote “The Wine 
of San Lorenzo”; Louise Baker, author 
of a successful first novel; John Gould 
Fletcher, Arkansas Pulitzer prize poet; 
F. Meredith Dietz, author of “The Nine- 
ties Cook Book”; Erskine Caldwell, 
author of “Tobacco Road”; Harlan 
Hatcher, author of “Lake Erie”; and 
others. 

Among publishing executives in at- 
tendance at the fair were Keith Jennison 


of Henry Holt Company, Lee Barber of 


Doubleday-Doran, James Heidelberger of 
E. P. Dutton, William Poole of Whittle- 
sey House; Stanley Rinehart of Farrar 
and Rinehart, and Gorham Munson, edi- 
tor of Prentice-Hall, New York publishing 
firm. 

Mr. Munson described the exposition 
as “the greatest book fair America ever 
staged.” 

“You in Dallas are making history,” 
he said. His comment was among the 
praises of publishers and authors, which 
coupled with the enthusiasm of the over- 
flowing audiences were testimonials to 
the fair’s success. 

Exhibit booths of the various publish- 
ing firms and literary organizations filled 
the foyer, stage and Mustang Room of 
McFarlin Auditorium and overflowed 
into Fondren Library. Other exhibits 
were at the Hall of State and the Museum 
of Fine Arts at Fair Park. 


The executive committee of the South- 
west Book Fair included James F. Al- 
bright, Cokesbury Book Store, chairman; 
and L. R. Keele, Baptist Book Store; 
Elizabeth Ann McMurray, McMurray’s 
Book Shop; Mrs. H. H. Robins, Catholic 
Book Store; Wanda Holt, Sanger Broth- 
ers; John William Rogers, Dallas Times- 
Herald; Lon Tinkle, Dallas Morning 
News; Harry Guy, Dallas Morning News, 
treasurer; Elizabeth Stover, University 
Press, secretary; and Willis Tate, South- 
ern Methodist University. 





L. A. HART, president of the Hart 
Furniture Company and executive vice 
president of the T. F. Hart Investment 
Company, has been elected a director of 
the Liberty State Bank. 

yor 

DR. MAX HUFFMAN, formerly with 
the St. Louis University School of Medi- 
cine, has been named research associate 
in the department of biochemistry of 
Southwestern Medical Foundation. 
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New Dallas Furniture Firm 
To Manufacture Metal Lines 


Dallas has gained a new metal furni- 
ture factory with the organization of the 
Falcon Furnishings Company by George 
McNeff and Joe McNeff, whose factory 
will occupy about 12,000 square feet of 
floor space in two of the buildings for- 
merly used by Texas A. & M. College near 
Grand Prairie. 

Production, limited chiefly to items 
most adaptable to mass manufacturing 
methods, is expected to get underway by 
January 1, with about twenty-five per- 
sons being employed in the early phases 
of the operations and expansion antici- 
pated to more than 100 employees within 
a year. The McNeff brothers purchased 
the former Texas A. & M. College Indus- 
trial School from the Federal Works 


Agency, comprising six buildings, each 
approximately 172 by 33 feet. One of the 
four remaining buildings has been sold 
to another manufacturer and negotia- 
tions are pending for the re-sale of the 
other three buildings. 

Initial item of production will be a 
dinette suite, with orders on hand sufli- 
cient to absorb all of the plant’s produc- 
tion for the first months of operation, 
George McNeff said. 

Joe McNeff has recently been dis- 
charged from the Army. Previous to his 
military service he was an accountant and 
salesman. His twin brother, George Mc- 
Neff, was formerly in charge of the pro- 
duction planning department of North 
American Aviation’s Texas division. 








Lawn Sprinkler Company 
To Open Dallas Plant 


The Texas Lawn Sprinkler Company, 
Inc., organized to engineer and manufac- 
ture lawn sprinkler systems, is expected 
to be in production before January 1 in 
its new factory at 2613 Elm. Officers of 
the concern, which will sell only through 
distributors, include M. E. Snoddy, presi- 
dent, and G. W. Kehres, secretary-treas- 
urer, both of whom have moved to Dallas 
from Elkhart, Ind. 

The Lambert Landscape Company has 
been named distributor in Dallas and 
Shreveport. Distributors will survey the 
lawns of prospective purchasers and fur- 
nish the survey data to the Texas Lawn 
Sprinkler Company, which will then en- 
gineer the proposed installation, design- 
ing it for the size of the lawn and the 
available water pressure, Mr. Snoddy ex- 
plained. The Dallas factory will manufac- 
ture the spray heads, automatic valve 
controls and accessories and furnish 
them to the distributor with pipe and 
other materials to complete the installa- 
tions. 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET B-5103 








LEONARD M. SCHUKEI, former Erie 
Railroad employee, who has returned 
from service with the Army Transporta- 
tion Corps, has been appointed general 
agent at Dallas for the Erie, succeeding 
E. W. KEILEY, who has been trans- 
ferred to Elmira, N. Y. 





Announce These 
Subscribers to 


M UZ ZA K 


in Dallas 


| We Are Proud to 


Baker Hotel 


Great American Reserve 
Insurance Company 


Murphy Motors 


These fine businesses are 
representative of the 
more than twenty sub- 
scribers to MUZAK in 
Dallas. 


Let us prove to you, too, how music 
by MUZAK can be a profitable asset 
to your business! It costs so little 
for what it does! 








Business Music; Inc. 


318 Construction Bldg. C-9257 
LIGON SMITH, Mer. 








THE GAUNTLET—James Street 


GUMBO YA-YA—Lyle Saxon 


BRAVE MEN—Ernie Pyle 
HERE IS YOUR WAR—Ernie Pyle 


MAGAZINES 





Hamilton Books 


.. - For Christmas Giving 


THE PEACOCK SHEDS HIS TAIL—Alice Tisdale Hobart 


OFFICIALLY DEAD—Quentin Reynolds 

HERCULES, MY SHIPMATE—Robert Graves... i? 

A PICTURE HISTORY OF RUSSIA—John Stuart Martin . 

LIFE ON THE MISSISSIPPI—Mark Twain (boxed) 

THE RIVER ROAD—Frances Parkinson Keyes 

THE BLACK ROSE—Thomas B. Costain 

THE NIGHT BEFORE CHRISTMAS—Animated by Meg Wohlberg 


PAPA WAS A PREACHER—Alyene Porter 
PHONE OR MAIL YOUR ORDER TODAY—We Pay the Postage 


HAMILTON 


BOOKS 
109 S. Harwood, Dallas |. C-0916 


Across From City Hall 


RENTAL LIBRARY 
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© In New York and Miami—Hollywood and Portland—In the Old South and 
the Mid-West—Nardis of Dallas and Junard of Dallas are selling Dallas Fashion 
Leadership in 4700 Department Stores and Style Shops throughout the United 
States... . Style Advertising in leading Women's Magazines—Vogue, Harper's 
Bazaar, Mademoiselle, Glamour, Charm, Seventeen, Junior Bazaar—National 
and South American Trade Publications. . . . Feature Displays in leading 
department stores—Arnold Constable, New York; I. Magnin, Los Angeles; 
Titche-Goettinger, Dallas; Famous-Barr, St. Louis; Gimbels, Philadelphia; Miller 
& Rhoads, Richmond; Ernest-Kerr, Detroit; Woodward & Lothrop, Washington, 
D. C.; The May Company, Denver—and many others. . . . Department Store 
Advertising in Metropolitan Newspapers—New York Times, Chicago Tribune, 
St. Louis Post-Dispatch, Baltimore Sun, Indianapolis News, San Francisco Chron- 
icle, Miami Herald, Los Angeles Times, Milwaukee Journal, Boston Herald, 


Honolulu Advertiser and leading dailies in all regions. 
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Dallas Sees Fine Herefords 
At Pan-American Exposition 


T was home on the range in Dallas last 
month when hundreds of white-faced 
Herefords, booted, tight-trousered cow- 
men and hard-riding, bronc busting, calf 
roping, bulldogging cowboys blended 
much of the old West with the new during 
the second annual Greater Pan-American 
Hereford Exposition and International 
Championship Rodeo. 

The show of the fine cattle—more than 
600 Herefords valued at $1,500,000 and 
competing for total premiums of $20,000 
—also took on an international flavor 
with the visit of Marte R. Gomez, Secre- 
tary of Agriculture of the Republic of 
Mexico, and other representatives from 
Mexico as well as Brazil. 

Following a frontier parade of hun- 
dreds of horsemen and other participants 
through the downtown area, the expo- 
sition was officially opened by Fred F. 
Florence, chairman of the board, who 
welcomed visiting cattlemen, the spec- 
tators and the rodeo performers. 

He introduced Jack Frost, president of 
the exposition; Lloyd Wheelock of Cor- 
sicana, president of the Texas Hereford 
Association; John W. Carpenter, honor- 
ary chairman of the parade committee; 
Roscoe L. Thomas, chairman of the Pan- 
American relations committee; D. Burns 
and Captain Robert Tate, judges; Paulo 
de Cruz and Paulo Goncales, both from 
Brazil; Luis Gonzales, representative 
from Coahuila, Mexico; Luis Perez- 
Abreu, Mexican consul at Dallas; and 
William P. Blocker, consul general from 
the United States Department of State. 

Regarded as the largest .single-breed 
display in the world for 1945, the expo- 
sition included some of the most famous 
purebred herds in America, cattle from 
such ranches as Turner Ranch at Sul- 
phur, Okla., Brook Hereford Ranch at 
Brady and Black Hereford Ranch, Dallas. 

A feature of the exposition was the 
partnership calf program. Thirty-six 4-H 
Club boys and an equal number of Future 
Farmers received a $75 calf from indi- 
vidual Dallas business men, with presen- 
tations made nightly at the rodeo. The 








GRAND CHAMPION STEER of the Greater 
Pan-American Hereford Exposition, entry of Merlyn 
Gail Kothmann of Mason, Texas, brought an award 
for her from John W. Carpenter, presented (top, 
right) by Leon Gilmore, Texas Power and Light Com- 
pany. Her champion steer in the open class also 
won the Neiman-Marcus Company award, presented 
(second from top, left) by Victor H. Schoffelmayer, 
chairman of the Agricultural Committee of the Dal- 
las Chamber of C ce. Other pictures are 
scenes of International Championship Rodeo and 
Hereford show.(Photographs by Thomas K. Cone, Jr.) 
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calves are to be fed by the boys receiving 
them and returned to the livestock show 
in Dallas next year. This program is 
being sponsored to develop a closer rela- 
tionship between Dallas business people 
and worthy farm and ranch boys through- 
out Texas. 

More than 4,000 Texas farm and ranch 
boys—members of the 4-H Clubs and 
Future Farmer groups—were in Dallas 
for the Junior Cattlemen’s Show. 

Dallas representatives at the showing 


of Old Whiteface included Black Here- 


ford Ranch, Glad Acres Hereford Farm, 
F. D. Jones Hereford Ranch, J. H. Luckie, 
Silvertop Farm, West B. Gins Ranch and 
Ben F. Whitaker. 

Martha Mischief J., fine cow of Charles 
Pettit, Dallas cattleman, was named grand 
champion female of the show. Mr. Pettit 
is owner of the Flat Top Ranch near 
Walnut Springs. 

M. W. Larry Domino 37th, from the 
Milky Way Hereford Ranch, Phoenix, 
Ariz., was judged grand champion bull. 
Award of grand champion steer was 
made to Tango, 1,110-pound Hereford, 
owned by 18-year-old Merlyn Gail Koth- 
mann of Mason. 








This Message Sponsored by 
LESAGE COMPANY 


DALLAS 
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HEREFORD EXPOSITION HIGHLIGHTS included a newspaper men's luncheon off 
the Baker Hotel and a stag party at the Dallas Athletic Club. Pictured: (1) Col. William BE 
Leitch, deputy chief of staff, Eighth Service Command; (2) visitors from Monclova, Coahuila} 
left to right, General Benecio Lopez Padilla, Maria Antonieta Gonzalez, Luis $. Gonzalez 
and Maria Perez de Gonzalez; (3) Jack Frost, president of the Greater Pan-American Heres 
ford Exposition, and Peggy Lappin; (4) left to right, J. M. North, “Fort Worth Star-Telegram") 
R. W. Foy, “Dallas Morning News"; and E. M. Bruhns, Dallas National Bank; (5) R. L. Thomas 

right, chairman of the Foreign Trade Committee of the Dallas Chamber of Commerce; and 

Paulo Annes Goncavles, Porto Alegre, Brazil; (6) left to right, Weldon Owens, “Teague 
Chronicle"; B. C. Jefferson, ‘Dallas Times-Herald"; Walter Humphrey, ‘‘Fort Worth Press") 


Booth Mooney, member of the staff of the exposition; and Harry Thompson, ‘‘Honey Grovel 
Signal-Citizen"’; (7) entertainers at stag party; (8) press luncheon. : 





Photographs by Thomas K. Cone, Jr. 
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Co tton Bow ... WHAT IT MEANS TO DALLAS 


have something in Dallas which 

with proper encouragement could 

develop into one of its most notable 

assets. It is the annual Cotton Bowl Foot- 
ball Classic held on New Year’s Day. 


The return of peace means the return 
of normal sports competition, the return 
of relaxation, and a golden era in sports. 
We have the opportunity to build our 
Cotton Bowl game into a top national 
attraction, an event that would prove of 
inestimable value to our community and 
state. 

Very few of the forward-looking citi- 
zens of Dallas really understand the 
Cotton Bowl setup. This game is spon- 
sored by the Southwest Athletic Confer- 
ence, and by reason of this fact the 
champion team of the Conference is com- 
mitted to play in the Cotton Bowl. 


In the organizational setup the respec- 
tive councils of the schools name three 
of their alumni to the Cotton Bowl Board. 
This group of men is augmented by five 
citizens of Dallas who may or may not 
be connected with the schools. Thus, the 
Cotton Bowl Board is composed of 
twenty-seven direttors who stage the 
game. % 

The outside opponent each year is 
selected by the host team, which is the 
champion of the Southwest Conference. 
It can readily be seen, therefore, that the 
Cotton Bowl game could never be a civic 
promotion such as the Sugar Bowl, whose 
committee has the national field of foot- 
ball from which to make its selection, as 
it is not confined to the Southeast Con- 
ference for its host team. The Sugar Bowl 
distributes its tickets in blocks to public 
organizations in the city of New Orleans 
and by this method rarely ever fails to 
have a sellout for the Sugar Bowl. 


In the Cotton Bowl setup, the compet- 
ing ball teams receive 85 per cent of the 
gross take; the other 15 per cent going 
to the State Fair of Texas for stadium 
rental. The Cotton Bowl Association pro- 
motes this game through the sale of broad- 
casting rights, game program and the 
concessions. From these proceeds, a sub- 
stantial amount of this money is spent 
for team trophies and game promotion. 


That, briefly, is the setup of the Cotton 
Bowl. 
What does this game mean to Dallas? 
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If any of the Dallas Chamber of Com- 
merce members had the privilege of 
seeing the advance reservations to this 
game, I am sure they would realize the 
great importance of the event to the city. 
From all over the United States come 
reservations for tickets. People request 
these who will be traveling into Dallas by 
airplane, railroad, and private vehicle. 


By Dan D. Rogers 
Chairman of the Board, Cotton Bowl 
Association 


No one knows how long these guests re- 
main in Dallas, nor how much money is 
spent. Certainly, it is substantial with 
hotels, restaurants, flower shops, and per- 
haps, even an occasional purchase from 
a liquor store. Thus far, our limitations 


have been in our ability to take care of 
these good people. 


What have you done to assist in this 
promotion? It is one of the few events 
that is brought to Dallas that you are 
not called on to do substantial under- 
writing. You are asked only to buy tickets 
or to participate in the program, or occa- 
sionally buy soldier tickets. When I say 
“buy tickets” I do not mean to take 40 
or 50 yard-line seats. There are so few 
of these and it appears to me that this 
is one day you could forego the privilege 
of the best seats in the middle of the 
stadium, giving these to the visitors, and 
buy seats in the end-zone of the stadium, 
where, after all, the game can be seen 
to better advantage. 

The continued progress of this game 
depends on your attitude. 


LOOKING OVER the lineup of possible opponents of the Southwest Conference entry in the 1946 
Cotton Bowl football game are Dan D. Rogers, right, seated, chairman of the board of the Cotton Bowl 
Association; Jordan C. Ownby, Cotton Bowl president, left, seated; and James H. Stewart, 
Southwest Conference executive secretary: 























NDER the leadership of the Dallas 

Chamber of Commerce, the recently 
incorporated Big Bend Trail Association 
is speeding the completion of its organi- 
zation preparatory to launching a defi- 
nite program for promoting tourist 
travel along U. S. 67 to the Big Bend 
National Park and other points of inter- 
est in Texas. 

The Chamber’s Highway Committee 
and Highway Department were hosts last 
month to representatives from cities all 
along the route who gathered in Dallas 
for a one-day conference to set the organ- 
ization machinery in motion. They 
agreed on a minimum budget of $10,000 
as a starter for publicizing the scenic and 
historic attractions along the highway, 
which enters Texas at Texarkana, moves 
westward to the Mexican border at Presi- 
dio and will ultimately, it is planned, be 
extended through Chihuahua to the Pa- 
cific Coast. 

Work of perfecting the organization 
will proceed under the direction of R. D. 
Suddarth, chairman of the Dallas Cham- 
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PUBLICITY PROGRAM PLANNED FOR JU. S. 


Urailway to Texas Attractions 


ber of Commerce Highway Committee, 
who was elected temporary president of 
the Big Bend Trail Association; and R. 
M. Clift, manager of the Dallas Cham- 
ber’s Highway Department, who was 
named temporary secretary. In addition 
to Mr. Suddarth and Mr. Clift, temporary 
directors are Lambert Lain, Cleburne; 
Lyndsay Phillips, Stephenville; C. L. 
Kelsey, Glen Rose; C. W. Meadows, San 


A BUSY DAY in Dallas last month for representa- 
tives of towns along U. S. 67, which served to set 
in motion machinery for perfecting the organiza- 
tion of the Big Bend Trail Association, brought to- 
gether, top, left, Ralph England, secretary of the 
Presidio Chamber of Commerce, left, and J. D. 
Motley, manager of the Marfa Chamber of Com- 
merce; top, right, Minor Shutt, left, and C. W. 
Meadows, both of San Angelo; and bottom, left, 
Hector M. Molinar, representative of Governor 
Foglio Miramontes of Chihuahua, Mexico; Enrique 
Uranga M., state tax collector for the district of 
Ojinaga; Carlos Carranza U., representative of the 
Mexican department of agriculture; and Francisco 
Mireles, Ojinaga business mun, pictured left to 
right, with R. D. Suddarth, chairman of the Dallas 
Chamber of Commerce Highway Committee. Re- 
maining pictures show other personalities at the 
meeting. 
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Angelo; Ralph England, Presidio; W. A. 
McCarthy, Jr., Texarkana; and Ben Pat- 


rick, Mount Pleasant. 


To draft the organization’s constitu- 
tion and by-laws, the delegates author- 
ized a committee consisting of W. M. 
Holland of Dallas, Roy Anderson of Cle- 
burne and Joe M. Moore of Greenville. 
with Mr. Holland as chairman. Mr. Phil- 
lips was named chairman of the member- 
ship and finance committee, which also 
includes C. A. Bridges of Glen Rose, John 
W. Carpenter of Dallas and Mr. Mea- 
dows. 

The committees are expected to be 
ready to report within a month, at which 
time another meeting will be held to com- 
plete organization. 

As a step in pushing the Mexican ex- 
tension of the Big Bend Trail, a delega- 
tion from Mexico was on hand at the 
Dallas conference to report develop- 
ments to date and invite the association 
to follow through by sending a group to 


{Continued on Page 70) 
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The March of Industry 


NEW PRODUCTS...SELLING TECHNIQUE...MARKETS 
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Plastics Symbolic of Reconversion 


EAUTY and utility as well as nov- 

elty feature scores of household 
plastic products now being made in Dal- 
las. Such articles as waste baskets, cock- 
tail trays, serving trays, magazine racks, 
jewel boxes and others are being fash- 
ioned with Texan skill hardly conceived 
of before Pearl Harbor. These attractive 
items in wood of maple, mahogany or 
blonde combined with translucent lucite 
or plexiglas are attracting interest from 
New York to California. 





New Department 


“The March of Industry” is a 
new department being inaugurated 
with this issue by DALLAs to re- 
port new products, improved old 
products, expanded markets, ad- 
vanced distribi#tigon methods, new 
advertising and merchandising ap- 
proaches, new selling technique and 
the like in the Dallas area. 

Editor of the department will be 
William S. Allen, advertising and 
research consultant, who was the 
author of a series of twelve articles 
which appeared in Da.Las in 1944 
entitled “Dallas’ Post-War Oppor- 
tunities.” Subjects discussed in- 
cluded aviation, banking, building, 
cotton, foreign trade, insurance, 
manufacturing, oil, retailing and 
wholesaling. 

Mr. Allen is currently engaged in 
free lance sales and advertising 
work including research, publicity, 
direct mail promotions and adver- 
tising for both advertising agencies 
and business concerns in varied 
lines. He was formerly a staff writer 
for “Postage and the Mailbag,” in 
which capacity he surveyed, re- 
ported and commented on the out- 
standing promotional campaigns of 
the largest and leading manufac- 
turing companies, retail institutions 
and service organizations in the 
metropolitan New York area. He 
also contributed articles to “Dry 
Goods Economist” and “Advertis- 
ing and Selling.” 
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So perfectly do these attractive plastic 
pieces blend with any desired interior 
decor or color scheme in the home that 
W. L. Cone, president of the company 
making them, the Plastics Manufacturing 
Company, indicated their nation-wide ac- 
ceptance this way: “At the current rate 
re-orders are pouring in, we look for- 
ward to our entire 1946 output being 
eagerly snapped up without undue pro- 
motional effort on our part.” 

Perhaps it is the pent-up demand dur- 
ing war years that prompts stores like B. 
Altman and Company of New York, Mar- 
shall Field of Chicago, Hudson’s of De- 
troit and other well-known retail institu- 
tions to display and distribute these fast- 
moving plastic goods. But there is more 
to this story than meets the eye. There 
is a story behind the story, and it has to 
do with the element of striking, distinc- 
tive design for these products. Here is 
the behind-the-scenes story roughly and 
briefly : 


As Mr. Cone continued, “Our some 





TYPICAL of the products 
being produced by the Plas- 
tics Manufacturing Company 
are the glass cocktail tray of 
hardwood with plexiglas or 
lucite trim, pictured at top, 
and the magazine rack of 
lucite or plexiglas with parti- 
tions, handle and base of 
hardwood, shown at right. 


260 employees were engaged during the 
war in manufacturing phenolic, lucite 
and plexiglas parts for all types of air- 
craft. Our know-how was developed to 
such a fine point that we received a spe- 
cial citation from the Army Air Forces 
Service Command for excellent quality 
of production.” 

As a result, the company realized that 
the dawn of peace would place it in a 
favorable position for the continued man- 
ufacture of articles in the plastics field. 
It, therefore, farsightedly consulted with 
Sundberg-Ferar, nationally known indus- 
trial designers. This Detroit firm, after 
an adequate market analysis, created de- 
signs for various household accessories it 
believed the Plastics Manufacturing Com- 
pany could produce at a minimum of re- 
tooling cost and adapted to the concern’s 
special production facilities. 

The designs of the products have met 
ready acceptance. The waste baskets are 
moulded out of curved lucite or plexi- 
glas, with a wood base and two wood 
pilasters on each side. The magazine 
racks are made of hard wood and lucite 
or plexiglas, with wood partitions, han- 
dles and bases. Another interesting item 
is a ladies’ jewel box, made of hard 
wood, finished in blonde, mahogany or 
maple, with a lucite or plexiglas lid. It 
has two partitions at each end so that the 
jewels may be assorted. 

Here in broad outline is a single in- 
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Product Typically Texan Goes To Town 


RDINARILY an advertising agency 
creates promotions for products, 
but when an advertising agency creates 
products for promotions, that’s news. 
Quite recently a product owed its ori- 
gin to a casual conversation during a 
luncheon at the Dallas Athletic Club. 
Mack J. McKee, account executive of the 
Rogers and Smith Advertising Agency, 


stance symbolic of current, local recon- 
version. In this case it is plastics, and 
perhaps plastics provide as good an ex- 
ample as any of what native ingenuity 
can effect once it sets its heart and mind 


to the task. The proof, as Mr. Cone con- 


was reflecting on the outlook for the 
Figaro Company. 

Frankly, the days ahead didn’t look too 
bright. The company, primarily a home 
meat curing manufacturing company, 
seemed destined for declining markets. 
The reason was self-evident. The coming 
era of modern, post-war refrigeration 
with deep freeze units in every nook and 








cluded, is: “In the near future, we expect 
to release exclusive, patented specialties. 
Their production will aggregate millions 
of units. Present employment schedules, 
as a corollary, will be stepped up increas- 
ingly.” 
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cranny and available to every three or 
four families on a group sharing plan, 
would see little need for Figaro products. 
Gone forever would be the old-time ice 
man. What, then, was to be done? 

And as Mr. McKee sat across the table 
from his friend, a member of the Texas 
Hereford Association, he asked: “What 
product bursting with the romance of the 
old West could possibly supplement cur- 
rent Figaro sales?” 

Then it happened. The dawn of a new 
idea, the sort of idea that, as every adver- 
tising man knows, in a flash presages mer- 
chandising history. The answer was a 
Bar-B-Q Chuck Box, an exact replica of 
the old-time chuck box. 

In Texas’ pioneering days, the chuck 
box full of “vittles” was fastened securely 
to the rear of covered wagons. “They was 
no eatin’ places along the trail, so chuck 
was packed to hold for the trip” as the 
covered wagons rumbled for days over 
the broad, expansive plains. 

In those days the chuck box was hewn 
out of rough boards. But in 1946, as Mr. 
McKee conceived it, it would be made of 
heavy wood, with a rope handle and cop- 
per hinges and screws added for eye- 
appeal. Inscribed cow brands and cactus 
decorations would mirror a distinctly 
modern touch. Most important, the new 
chuck box would contain some thirteen 
packaged spices and herbs. These prod- 
ucts would be so tempting that the cus- 
tomers would agree with Old Chuck, a 
fictitious character, that there “ain’t no 
man who’s had real feedin’ ’til he’s tasted 
meats, fish, salads and chuck cooked with 
seasonin’ an’ sauces in this Chuck Box.” 

Old Chuck, incidentally, proclaims in 
provincial Texas talk the delicacies pos- 
sible with his Bar-B-Q products in the 
cook book furnished with every chuck 
box and containing over 100 choice 
recipes, as the book suggests, “have made 
it possible for you to get the unusual 
flavors in foods by blending the neces- 
sary spices and herbs... . You will find 
new joy in every type of cooking, whether 
it be broiling, baking, roasting, or frying. 
...To many the thought of spices and 
herbs means hot food....On the con- 
trary, in most cases, a very delicate, new 
and unusual flavor is obtained with the 
use of the items in the Chuck Box.” 

One item in particular in the Chuck 
Box illustrates the point. This is a pepper 
grinder, which grinds pepper fresh from 
whole pepper. The original flavor and 
aroma are thus retained. Incidentally, 
this product may be purchased sepa- 
rately, if desired. 

The response to the Chuck Box has 
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been immediate and enthusiastic. Depart- 
ment store spice, condiment and kitchen 
ware departments see in the Chuck Box 
“a natural.” Neiman-Marcus Company, 
y for example, advertised it nationally in 
the November 24 issue of The New 
Yorker. The Figaro Company has formed 
an affiliate known as the Texas Brands 
Distributing Company to produce the 
chuck box and to promote it through 
‘ selected retail stores throughout the 
3 nation. 
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OLOR, romance, and drama. All 
three are linked together in the cur- 
rent series of historical advertisements 
for Boedeker ice cream appearing in the 
newspapers. 

Nor is that all. Possibly you have won- 
dered about the strategical thinking and 
planning behind such “ads” headlined 
“Texas State Fair Parade,” “The Skat- 
ing Academy,” “Idlewild Club Birthday 
Ball,” and other events occurring in Dal- 
las before the turn of the century. 

The connection is obvious between 
events happening in 1886 and the Boe- 
deker product. Boedeker’s ice cream was 
likewise introduced to Dallas in 1886. 
“Since then for these 59 years it has been 
the choice of all who enjoy that extra 
touch of goodness,” the advertisements 
declare. The implication is, of course, 
that Boedeker quality has been built up 
over the years. 

The background is human interest car- 
ried over into the quaint illustrations 
coupled with factual copy concerning the 
life of the times. It is indeed a sparkling 
instance of tying in adroitly the past with 





Romance and Ice Cream 





Dramatize ... your Product 


. . . with Proper Photographic Composition 


The composition in this photograph of Old Chuck’s 
Bar-B-Q kit sells.a story of Texas romance at a 
glance. Composition and photography by 


Thomas k CONE G Gebpraphe. 
sii ar ea ee fi 


the present, a method incidentally used 
by some of the nation’s keenest adver- 
tisers. 

The background for the campaign has 
been realistic, down-to-earth prepara- 
tion. A field survey covering a cross sec; 
tion of the city disclosed the need and de- 
sirability of an interesting historical ap- 
proach. Many people, comparative new- 
comers to Dallas, apparently were un- 
aware of the long standing merit of the 
Boedeker trademark. The series of thir- 
teen advertisements reflecting the com- 
pany’s painstaking standards was ac- 
cordingly built around this simple fact. 

Originally the campaign was designed 
at a time when ingredients for ice cream 
were scarce. The advertisements were 
therefore regarded primarily as a good- 
will gesture pending the time when sup- 
plies would no longer be tight. But the 
field research disclosed so many addi- 
tional angles that the historical series au- 
tomatically became only the first phase 
of a complete merchandising program. 
Cleanliness, sanitation, know-how to 
make a good product, and other factors 
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revealed themselves for later, hard-hit- 
ting, competitive selling. 

In the present instance, however, the 
role of research cannot be overempha- 
sized. The accumulation of authentic 
data down to the last details was a big 
task. The period costumes as sketched in 
the illustrations demanded careful inves- 
tigation for accuracy. So did the copy 
slants obtained from clippings, old news- 
papers, and other available sources. But 
it was well worthwhile. As one analyst 
said recently: “Field research provides a 
sound sales reason why you say what you 
say and why you say it.” 





MAJOR THOMAS R. HOUGHTON, 
recently discharged from the United 
States Army, has joined the investment 
banking firm of Schneider-Bernet and 
Hickman. 


GRAYSON GILL 


Architect and Engineer 


306 Great National Life Building 














"56 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 56 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. e Phone C-4366 
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British Para- Trooper 


EWEST item in the extensive pro- 
gram of importing and distributing 
British merchandise being undertaken by 
S. H. Lynch and Company of Dallas is 
the lightweight James motorcycle used by 
British para-troopers during the war. 
Approximately 180 of the machines 
are in transit and are expected to arrive 
in Dallas in time for Christmas, it has 
been announced by S. H. Lynch, presi- 
dent of the firm, who believes that the 
motorcycles will be enthusiastically re- 


Motorcycles to Texas 


ceived by sportsmen, youngsters and by 
merchants for light delivery work. 

The James motorcycles, powered by 
Villiers, have some rather remarkable fea- 
tures to be so light. They weigh only 
150 pounds. Specifications include: Two- 
cycle motor that develops approximately 
five horsepower, three-speed gear shift, 
kick starter, direct chain drive, throttle- 
twist grip, two-wheel brakes, 100 to 120 
miles per gallon. It is the official British 
military model used by air-borne troops. 











MAJOR EDWARD S. MARCUS, 
vice president and secretary of Neiman- 
Marcus Company, has returned to civilian 
life after three years of service in the Air 
Transport Command. 


MARCY LEE MFG. COMPANY 
Manufacturers of: 


MARCY LEE DRESSES 
FUN TOGS SPORTSWEAR 


(Nationally Advertised) 


DR. ROBERT L. PURVIN, chemical 
engineer formerly with the technical and 
research department of Humble Oil and 
Refining Company, has opened a consult- 
ing engineering office in Dallas, with 
headquarters temporarily in 717 Repub- 
lic Bank Building. 


7; + & 


LUIS L. ROBERTS, who has been with 
the B. F. Goodrich Company since 1929, 
has been appointed manager of the truck 
and bus tire department in the Dallas 
district. 

a, oe 


ELLEN GIBSON, formerly with the 
Southern Regional public information 
department in Dallas of American Air- 
lines, has joined Braniff Airways as as- 
sistant in the publicity department. 





CARL B. McKINNEY 
Dentist 


HOURS: 8:00 A. M. to 5:00 P. M. 
Closed on Sunday 


Location over Palace Theatre 


1621/2 Elm C-6327 











DALLAS © DECEMBER, 1945 


OR ince segs eH cp ah at Ct Se yee ARE tng naib de 








“E> iat’ * 5 ROSITA + ice RRS 


IN DALLAS Last Month 


LT. COLONEL R. C. BUCKNER, who 
has returned to Dallas following United 
States Army service in China, has as- 
sumed his duties as general’manager of 
Buckner’s Orphans’ Honié,%a_ post for- 
merly held by his father, Dr. Hal F. 
Buckner, president of the home. 





Apparel President. Gordon R. Ed- 
wards of Gordon R. Edwards Manufac- 
turing Company is the president of the 
new National Federation of Apparel As- 
sociations which has been launched as a 
coordinating group for apparel organ- 
izations country-wide. Mr, Edwards is 
president of the Dallas Fashion and 
Sportswear Center, a division of the Dal- 
las Chamber of Commerce. Lester Lorch 
of the Lorch Manufacturing Company of 
Dallas has been elected one of the regional 
directors of the new Federation, repre- 
senting the Southern area. 
ee A 


B. F. McLAIN, president of the Dallas 
Chamber of Commerce, has been elected 
a member of the board of directors of the 
Retail Credit Institute of America. ROB- 
ERT M. SPEER, Home Furniture Com- 
pany, has been elected vice president and 
a director of the Institute. 


Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Praetorian Building 
PHONE R-9349 — DALLAS 
Alex D. Hudson James S. Hudson 





ROLLINS & FORREST 
CONSULTING ENGINEERS 
Praetorian Building 


Phone C-4200 Dallas 








JOHN C. JESTER, who has been as- 
sistant to the president of the Colonial 
Trust Company of New York in charge of 
the organization’s Texas business, has 
been appointed a vice president of the 
bank, with his headquarters continuing 
in Dallas. 

Sie, 

Having returned from three and a half 
years of active duty with the Army Air 
Forces, JOHN P. HALL has reopened his 
offices in Dallas as vice president and 
resident partner of Dittmar and Com- 
pany, investment bankers. 

0.04 

BEN M. McCLESKEY, who for a 
number of years has been continuity 
editor of radio station WFAA, has joined 
the staff of the Couchman Advertising 
Agency of Dallas as a radio writer and 
producer, 
v 7 7 

CHESTER CHATHAM, who was con- 
nected with Firestone Stores for ten 
years before service in the Navy Seabees, 
has returned to Dallas as departmental 
manager and salesman for the firm. 

ee 

L. H. TRUE, who became associated 
with the Magnolia Pipe Line Company 
in 1921, advanced through several posts 
to assistant manager of pipe lines in 1938 
and was added to the board of directors 
this year, has been elected vice president 
of the company. 


S.A.1.E. President. Harry E. Ellis of 
Dallas was elected president of the South- 
western Association of Industrial Editors 
at the organization’s eighth annual meet- 
ing in Little Rock last month. He is editor 
of “News and Views,” “Dox Vox” and 
“Tic-Toc,” publications of the Dr. Pep- 
per Company. 
‘- * 

HOMER HUNGERFORD, who for six 
years before the war operated his own art 
studio in connection with an advertising 
agency, and SIDNEY MOREHOUSE, 
who for seven years before the war was 
an artist for a utility concern, have 
formed a partnership as commercial 
artists under the firm name of Hunger- 
ford-Morehouse Art Service, with offices 
at 181614 Main. 





Leather... 


THE BEST ANSWER TO YOUR 
CHRISTMAS GIFT PROBLEM 


1109 Elm Street ... Dallas 





We have an excellent selection of luggage, fitted and 
unfitted toilet cases, brief cases, bill folds, letter cases, 


small leather goods and a complete gift section. 


“Wilkins Highlights Leather’’ 


WILKINS TRAVEL GOODS Co. 


Telephone Riverside-6368 
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After three years of service in the SON has re-entered the real estate busi- 


Navy, LIEUTENANT JAMES S. HUD- _ ness in Dallas with Hudson and Hudson. 


Yuletide Greetings 


an 


A Happy Vow Year 


To Our Friends and Patrons 


OAK CLIFF BANK AND TRUST CO. 


R. D. SUDDARTH, President 



































Transportation Chief. John B. Graves 
of the Murray Company has been elected 
president of the Dallas Transportation 
Club for the ensuing year. Other officers 
are Norman Mansfield, W. B. Jester, and 
Harvey H. Tilford, vice presidents; and 
K. L. Hartman, secretary-treasurer. J. D. 
Whitman, the retiring president, has be- 
come chairman of the board of directors. 
Directors include James R. Millikan,W. B. 
Jester, M. C. McCann, Norman Mans- 
field, Sam Reinhardt, and George W. 
Sanberg. 





GEORGE W. CULLER of George W. 
Culler and Associates, accountants, and 
WILLIAM HAROLD EVANS, formerly 
assistant secretary of Austin Bridge Com- 
pany, have formed the partnership of 
Culler and Evans, accountants, with of- 
fices in the Liberty Bank Building. 

7 7 7 

RICHARD E. SMITH and CARL 
WENIG have formed the firm of Smith 
and Wenig, an organization to do investi- 
gation work for law firms and business 
organizations, with offices in the Liberty 


Bank Building. 


PHOTOSTAT PRINTS | 


Southwestern Blue Print Co. 
1801 Commerce Street Phone C-8084 








Picture of the Sweetest Milk in Town 


OAKVFARMS MILK Typewriters 
« \e Adding Machines 


ee 
PASTEURIZED SOLD AT FOOD STORES HOMOGENIZED 4 Ie ‘oe 


for Purity for Your Economy . for Your Health S.L. EWING CO 
Oak Farms Milk Is Sold Exclusively at Food Stores 1919 Main Street C-5401 Dallas 
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$5,000 FOR A SINGLE JOB 


Today, it costs modern industry an average of $5,000 to create a single 


job. To create the millions of jobs needed in Postwar America, industry must 
be supplied with the necessary working capital. Today, the First National Bank, 
as always, is ready to supply the credit needed by Dallas and Southwestern industry 
to create the jobs that will assure postwar prosperity. Come in and let us show you how 


we can help you meet your credit problems. 


THE LARGEST BANK IN THE SOUTHWEST 


First National Bank a 


in Da | i 32 S _— MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Advanced by Fort Worth and Denver. R. A. Craig, left, has been named to the 
newly created position of assistant general freight and passenger agent at’ Dallas 
for the Fort Worth and Denver City and the Wichita Valley Railways. E. C. Kuyken- 
dall, right, has been transferred from Lubbock to Dallas as general agent for the 
railroads, succeeding to the post vacated by Mr. Craig. Mr. Craig began his service 
with the Burlington Lines in 1924 and came to Dallas as general agent in 1936. Mr. 
Kuykendall joined the Burlington Lines in 1917 and following several advancements 
was made general agent at Lubbock in 1937. 

Another change in the Burlington Lines’ traffic personnel in Dallas is the transfer 
of Cecil L. Williamson from Lubbock as city freight and passenger agent. Expand- 
ing traffic in the Dallas trade area is given as the reason for increasing Burlington 
Lines’ traffic organization in Dallas. 

















Following his resignation as regional 
Office of Price Administration litigation 
attorney, DAVID B. LOVE has re- 
entered the private practice of law in Dal- 
las, specializing in administrative law. 


LOOSE LEAF COVERS °¢ EDITION BINDING 
CERLOX PLASTIC BINDING 


Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 
2000 Nerth Field Street R-5179 Dallas 











WAX PAPER 
DIXIE CUPS 
PAPER DISHES 
TOILET TISSUE 
NAPKINS 


WRAPPING 
BAGS 

SALES BOOKS 
TWINE and TAPE 
TOWELS 


Manufacturers and Designers of 
PAPER BOXES AND CARTONS 


Magnolia Paper Co. 


1813 Clarence... Dallas Harwood-7311 


International Harvester 
Returns to New Building 


The Dallas branch of International 
Harvester Company has returned to its 
new home at 1809 South Lamar, occu- 
pied first in July, 1942, but vacated in 
Uctober of that year to make it available 
for the Army Air Forces. 

The move into the new building serves 
to bring together the farm equipment 
branch of International Harvester Com- 
pany, which has been located at 211 
North Austin, and the motor truck 
branch, which has been at 1215 South 
Lamar. With the exception of offices, 
which are located on the second floor, the 
entire operation of the Dallas branch is 
on the ground floor. Total floor space 
comprises approximately 133,000 square 
feet, with a 267-foot plate glass front. 


Numerous improvements have been 
made in connection with the relocation, 
particularly in the retail motor truck 
service station and parts sales installation 
divisions and including the addition of 
modern tool equipment, improved light- 
ing and other features, to make the 
branch one of the finest service stations 
in the Southwest. 





Freeman Memorial Clinic 
To Get New $75,000 Wing 


Addition of a $75,000 wing to the pres- 
ent building of the Freeman Memorial 
Clinic, Maple and Welborn, has been 
approved by the board of directors. It 
will be called the William M. Anderson 
Memorial Wing in tribute to Dr. Ander- 
son, who died more than ten years ago 
while pastor of the First Presbyterian 
Church of Dallas. 





MAJOR HERBERT M. TATUM, who 
has served as head of the military con- 
struction branch of the Southwestern Di- 
vision Engineer Office and is now on in- 
active Army status, has resumed his prac- 
tice of architecture in Dallas. 
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CAPTAIN EDWARD TAYLOR 
SIMMS, JR., former Army Air Forces 
pilot, has become associated with the 
R. & H. Development Company. 


Metropolitan 


BUSINESS COLLEGE 
58 Years in Dallas 


Please phone C-8773 when you need a good 
stenographer or bookkeeper. Thank you. 
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Directs New Department. A new de- 
partment of city planning, created by the 
Dallas City Council, is headed by E. A. 
Wood, city planning engineer. Mr. Wood 
heretofore has had no departmental con- 
nection. Charles C. Ford, who recently 
returned from Army duty, has been ap- 
pointed to the new position of assistant 
city plan engineer. 


o. Bu¥ 


S. R. GILL, who has traveled Texas for 
the last ten years for the E. L. Bruce Com- 
pany of Memphis, manufacturer of floor 
products, has been appointed district 
sales manager for the company in charge 
of the north Texas territory, with head- 
quarters in Dallas. 


Engineering Laboratories 
To Build Dallas Factory 


Plans for the construction of a plant 
near Garland, Dallas County, by Engi- 
neering Laboratories, Inc., of Tulsa, 
Okla., for the manufacture of seismo- 
graphic and oil drilling equipment has 
been announced by W. G. Green, presi- 
dent. 


The new factory, which will be housed 
in a 100 by 120-foot building, is expected 
to be ready for operation by January 1. 
President Green said that it would start 
with about twenty persons but may ulti- 
mately employ 1,000. Contract for the 
construction of the plant on a fifteen- 
acre site for building and parking area 
purchased from the city of Garland has 
been let to Erwin-Neuman Company. 


ee oF 


A veteran member of the Dallas police 
force for twenty-one years, E. V. BUNCH 
has been advanced from police inspector 
to deputy chief, succeeding JACK TAN- 
NER, who has been reassigned as cap- 
tain of the identification bureau. O. P. 
WRIGHT, veteran of seventeen years in 
police work, has been promoted from 
police lieutenant to inspector. 

a ee 


PAUL J. MOORE, who entered the au- 
tomobile business as a salesman in De- 
troit in 1923, has been named district 
manager for Studebaker, with headquar- 
ters at Dallas. 





... tor Christmas 


give a 


Jas. K. Wilson 
GIFT CERTIFICATE 


the 
PERFECT 
gift! 


Jas. Kk. Wilson — 





DALLAS © DECEMBER, 1945 


Heads Kiwanians. Members of the Dal- 
las Kiwanis Club have elected Charles 
D. Burgy, Dallas branch manager of the 
General Electric X-Ray Corporation, as 
president for the ensuing year. Robert G. 
McCord and George R. Spurgin are vice 
presidents. New directors are Dr. James 
E. Detweiler, Lyman G. Thompson, John 
A. Metzger and C. B. Grant. Holdover di- 
rectors are Noel Boulware, Hugo K. Han- 
naford, John E. Jean and Laurence R. 
Tilton. 
5 5 vy 


CAPTAIN PHIL HENDRIX, who has 
been released from the Army Air Forces, 
has rejoined the Dallas Union Trust 
Company. 





All complete 
for as low 


1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 

5401 East Grand Avenue 

2002 Greenville Avenue 
336 West Jefferson 








Dallas Air Exposition 
To Be Resumed in 1946 


Dallas will resume in 1946 its annual 
aircraft show on an international scale, 
under the sponsorship of the Dallas 
Chamber of Commerce. March | to 5 in- 
clusive have been set as the dates for the 
post-Victory public exhibition of air- 
craft and accessories, the first to be held 
under the name of the Pan-American Air- 
craft Exposition, it has been announced 
by E. Wilson Germany, exposition presi- 
dent. 

Invitations have gone out to all manu- 
facturers throughout the country to dis- 
play their products to the Southwest and 
Latin-American markets. Dallas aviation 
institutions are joining in the sponsor- 
ship of the show. 





HOWARD O. LUND, who was for- 
merly with Packard Motor Company and 
the Chevrolet division of General Motors 
Corporation before his service in the 
Army Air Forces, has been appointed 
Southwestern regional manager at Dal- 


las for Willys-Overland Motors. 








Wholesale Merchants 
Building 


... the pivotal point of the 
Dallas Wholesale Market. 


FIDELITY UNION 
LIFE INSURANCE COMPANY 
Owners 
$12 COMMERCE STREET 
Phone C-3725 Dailas, Texas 





Advertising Head. New president of the Southwestern Association of Advertising 
Agencies is Ira E. DeJernett of Dallas, right, who is also president of the Dallas 
Advertising League. Mr. DeJernett, elected at the annual meeting of the organiza- 
tion in Dallas, succeeds Dan T. White, Jr., of El Paso, left. Alfonso Johnson of Dallas 
was continued as secretary-treasurer. New directors include Monty Mann, Ray K. 











Life Insurance Company following five 
Dallas agency of the Jefferson Standard years of Army service. 








Tudiuidualize YOUR PARTIES ... 


Serve BOEDEKER Frozen Sweets 


BOEDEKER frozen sweets include many flavors of 
ice cream, sliced brick, sherbets, and punches that 
will give your parties “that added touch.” Our 
picnic novelties, too, add much to your outdoor 
entertainments. ... All conveniently packed in dry 
ice to hold for several hours. 


Since 1886 discriminating Texans have looked to 
Boedeker for “that added touch” of service and 
quality in frozen sweets. 


Call our Hostess, 
Mrs. Hugh Cargo, 
Riverside-8484, for 
party suggestions 
and helps. 
SINCE 1886 
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WORTH KNOWING 


We 


LONE STAR 
INDUSTRIAL ENGINEER 


The benefits of the research and developmental work 
of the American Gas Association and Gas equipment 
manufacturers are made available to you by trained, 
skilled representatives of Lone Star Gas Company who 
are available for consultation on any problem which Gas 
can help solve. 


If you are an executive, an engineer or a production 
man of a manufacturing company using industrial heat 
and are interested in the economical, speedy manufac- 
ture of your company’s products, you should. become 
acquainted with the Industrial Engineering Staff of 
Lone Star Gas Company. Each of these men is an expert 
in modern applications of heat. 


He has had long experience. He has had a versatile 
training. He may be a keen salesman but he is also a 
sound engineer. He is interested in economy, better 
products, plant cleanliness, improved working condi- 
tions and is an authority on automatic heat control. He 
has a wealth of information, based on solid research, at 
his command. 


You get the best advice on the most worthwhile 

equipment for your specific heat processing jobs. So, if 

Metered gas is produced in every principal you have use for industrial heat in any form, make the 
region of Texas. Experts estimate known re- acquaintance of a Lone Star Gas Company Industrial 
serves sufficient for several generations. First Engineer. It costs you nothing—it will pay you dividends, 


produced in Texas at Corsicana, natural gas 
has since 1901 developed into one of the state’s 


major resources. It has brought wealth to the LONE STAR GAS COMPANY 


state in direct proportion to the development 
and expansion of markets for its use. NATURAL GAS SERVICE FOR FACTORY, BUSINESS AND THE HOME 
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DRAKE McKEE has returned to the Company following service in the Armed 


staff of the Dallas Title and Guaranty Forces. 





Srason’s Greetings 


from the brewers of 


b Bluckonnel ¥ 


DALLAS-FT. WORTH BREWING CO. 
DALLAS, TEXAS 
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| go to the 
e next year! 
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HELP YOUR EMPLOYEES HAVE 
THE PROTECTION OF PRE-PAID 
HOSPITAL CARE THROUGH THE 


BLUE CROSS PLAN 


In Texas 131,000 far-sighted people through cooperation of 2,500 
firms have provided themselves with the protection of hospital care 
under the Blue Cross Plan. Chances are that one out of ten of these 
workers will go to the hospital during the coming year. Through the 
cooperative efforts of employees and employer, these people will be 
assured good hospital care without resorting to their savings or calling 
upon their employer for financial aid. 

Group Hospital Service, Inc., is one of the 84 Blue Cross Plans in 
America providing protection against the costs of hospitalized illness 

in which more people have been enrolled 
in less time than any other voluntary pro- 
gram in the history of the world. 


Double Protection is now avail- 
able through Group Medical and 
Surgical Service, a non-profit 


Blue Cross companion. 


Complete Details or Personal Counsel at Y our Invitation. 


weeeur NUSPITAL Starvies 
GAOUP MEDICAL AND SUAGICAL SEAVICE 


ABILENE e AMARILLO ° DALLAS ° AUSTIN e FORT WORTH 
HOUSTON ® LUBBOCK @® SAN ANGELO © SAN ANTONIO © ~WACO 























Back With Braniff. Colonel Robert J. 
Smith has rejoined Braniff Airways as 
a vice president, a post he held before 
entering military service in 1942 in the 
transportation division of the Air Trans- 
port Command. He will be in charge of 
Braniff’s expansion and route develop- 
ment program. 


Returns to Health Job. Colonel J. W. 
Bass, who has served three and a half 
years in the Army Medical Corps in the 
Southwest Pacific, has returned to his 
former post as head of the Dallas city 
health department. Dr. J. M. Dowis, who 
has been acting city health director, has 
resumed his former duties as assistant 
director. 





CLAUD WALKER has been elected 
new president of the Dallas Retail Credit 
Managers’ Association, new name of the 
Dallas Retail Credit Men’s Association. 
Oher officers are C. HAL JONES and F. 
WILLIAM JOHNSON, vice presidents; 
J. E. R. CHILTON, JR., secretary ; MISS 
CHELLIE SUE BRAGG, assistant secre- 
tary; and JACK FANNING, treasurer. 
Directors are CLYDE DENNIN, E. P. 
KIRKPATRICK, R. G. DILLARD, W. 
W. WHATLEY, JAMES B. NEVITT, C. 
T. HOSMER, R. B. WHITE, MISS 
CLARA LATHAM, FE. B. MASSEN.- 
GILL, MRS. GRACE GRIFFIN, MISS 
CARMEN CAMPBELL, and WARREN 
TALIAFERRO. 
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Sewell Motors Plans 
New $100,000 Building 


Construction of a modern, new home 
for Sewell Motors, Dallas .Lincoln-Mer- 
cury dealers, as soon as plans can be 
drawn and materials obtained has been 
announced by Carl Sewell, co-partner in 
the firm with his brother, Ed Sewell. The 
concern has purchased a site for the 
structure at the southwest corner of Har- 
wood and San Jacinto from the Dallas 
Cotton Exchange for $100,000. 


Back from military service, FIRST 
LIEUTENANT LAWRENCE C. GALLA- 
WAY has reopened his insurance agency 
and resumed his affiliation with C. C. 
Gallaway and Company, real estate firm. 


Public Relations Office. W. W. (Bill) 
Sherrill is in charge of the Southwestern 
regional office of Hill and Knowlton, pub- 
lic relations counsellors, with headquar- 
ters in New York, which has been opened 
in Dallas in 1524 Irwin-Keasler Build- 
ing. Mr. Sherrill, a native Texan, with 
more than fifteen years of experience in 
newspaper and public relations work in 
the state, served during the past four 
years as a Hill and Knowlton representa- 
tive in the capacity of director of public 
relations for the Consolidated Vultee Air- 
craft Corporation plant in Fort Worth. 
James C. Fuller, former director of pub- 
lic relations for the Stinson airplane and 
Stout research divisions of Consolidated, 
has joined the Dallas office of Hill and 
Knowlton as account executive for Lus- 
combe Airplane Corporation. 


CHAS. L. HENRY & ASSOCIATES 
MANAGEMENT CONSULTANTS 


DEVELOPMENT and PRODUCTION ENGINEERS 
PRODUCT and MARKET SURVEYS 
WORK SIMPLIFICATION 


306 Great National Life Building 
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Honors for Lt. Commander Sprenger. Before leaving Dallas to assume a new 
Navy post at Glenview, IIl., Lt. Commander Fred Sprenger, who has been public 
information officer at the Dallas Naval Air Station since 1943, was honored with a 
farewell dinner last month sponsored by the Dallas Chamber of Commerce. Com- 
mander Sprenger was given a handsome leather brief case as an expression of appre- 
ciation for his cooperation in civic and other activities during the period he was 
stationed in Dallas. B. F. McLain, Chamber president, is pictured presenting the gift 
to Commander Sprenger, who has assumed his new duties as command officer for 
Navy public information at the Navy Primary Air Command at Glenview. He was 
raised in rank from lieutenant to lieutenant commander coincident with his transfer 
from Dallas. Lieutenant James McCormick, who has returned from sea duty, has 
succeeded Commander Sprenger as public information officer at Dallas. 


T. S. WALKER, Dallas Federal Savings and Loan Association, has been named 
chairman, credentials committee, National Savings and Loan League. 


eliclous 


WOT ROLLS 





> 


GUY L. NEVILL, who has been re- been named assistant city attorney of 
leased from the Army Air Forces, has Dallas. 
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NOW IS THE TIME TO SELL YOUR BUSINESS 


I. S. Lesser & Associates CAN sell your business NOW at your 
price! Currently listed are the names of both buyers and sellers. 
All transactions handled in strictest confidence. Highest financial 
reference. Write or phone for details ...a representative will 
call on you personally. 


= LS.LESSER and Associates er 
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THE LIBERTY STATE BANK 


ELM AND PAUL STREETS * DALLAS 
MEMBER FEDERAL RESERVE SYSTEM AND FEDERAL DEPOSIT INSURANCE CORPORATION 


; CAPITAL AND SURPLUS $1,500,000 
The Largest State Bank in Texas RESOURCES OVER $35,000,000 
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Western Auto Manager. D. D. Wil- 
liams, who joined Western Auto Supply 
Company in Dallas in 1933, has been 
named district manager in charge of re- 
tail sales in north Texas and Oklahoma, 
with headquarters in Dallas, succeeding 
F. A. Swan, who has been appointed to 
a similar post at Houston. Mr. Williams 
previously served as manager of Western 
Auto Stores in Dallas and Fort Worth, 
and more recently has been warehouse 
superintendent in Dallas. 


; \ N Lk | 
Heads Display Club. R. E. Moriarty, 


display manager for Sanger Brothers, 
heads the newly organized Dallas-Fort 
Worth Display Club as co-president with 
James M. Cook of Fort Worth, display 
manager for the Fair Store. Other officers 
are Ted Solomon, A. Harris and Com- 
pany, vice president; Miss Evelyn Gilli- 
land, Neiman-Marcus Company, secre- 
tary; and George T. Robey, Arthur A. 
Everts Company, treasurer. Albert Bell. 
LaMode Ready - to - Wear, is publicity 
chairman for Dallas. 





SERGEANT JOHN H. BEARD, who 
served in the Army in France and Ger- 
many, and SK2C JAMES E. TERRILL 
who served in the Southwest Pacific. 
have returned to their old positions a= 
salesmen with the Dallas district office o! 
the Dictaphone Corporation. 
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OFFICIAL LIGHTWEIGHT MOTORCYCLE 
OF BRITISH AIR-BORNE TROOPS 


For American youngsters... for light delivery 
work ... for sportsmen... this amazing James 
motorcycle, official military model of British 
Air -borne troops, is being imported from 
England in time for Christmas, by S. H. 
Lynch & Co. It has extraordinary features 
never imagined possible in a mere 150 


pounds! 











Vote by = 
Specifica tions 


Weight, 150 pounds 
Powered by “Villiers” 
Two-cycle motor... 
Develops about 5 h. p. 
Kick starter 

Three-speed gear shift 
100 to 120 miles per gallon 
Direct chain drive 
Throttle twist grip 

Two wheel brakes... 
Front, hand-control 

Rear, foot control 

Official military model 
Construction approved by 
British Government 








PACIFIC AT OLIVE 


S.H.LYNCH&CO. ie 
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L. GALLAGHER has rejoined the Fire- 
stone Store, Ross and- Harwood, as de- 


% 


partmental manager and service sales- 
man, following three years in the Navy. 








Sponsored by 


Dallas Concrete Company 


“DALLAS' FINEST CONCRETE" 





Air Traffic Manager. Following his 
return to Dallas from four years of serv- 
ice in the Air Transport Command, Lt. 
Colonel Elmo Coon has been appointed 
director of passenger traffic for the South- 
ern region for American Airlines. Mr. 
Coon, a graduate of Southern Methodist 
University, who started with the old 
American Airways in 1930 and formerly 
served as regional traffic manager in Dal- 
las, has succeeded Frank Burg, transfer- 
red to the Pacific Coast. 
i 
EUGENE W. NORRIS, formerly direc- 
tor of technical service for the Aircraft 
Industries Association, has been named 
chief engineer for Luscombe Airplane 
Corporation of Dallas. 











soitoms Greetings 


ERNST & 
ERNST 


First National Bank Building 


R-2263 
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What's the other thing we ought to.do 


this [Jhristmas ? 


or the last four years, the Christ- 
| se phrase “Peace on earth, good 
will to man” has had a pretty hollow, 
bitter ring. 

This year, it won’t. 

And surely, one thing each of us 
will want to do this Christmas is to 
give thanks that peace has finally 
come to us—both peace and victory. 

One other thing we ought to do: 


In our giving, this year, let’s choose 
—first—the kind of gift that helped 
to bring us peace and victory and 
will now help us to enjoy them. 

* 

Victory Bonds take care of the men 
who fought for us—provide money 
to heal them, to give them a fresh 
start in the country they saved. 

Victory Bonds help to insure a 


sound, prosperous country for us all 
to live and work in. 

Victory Bonds mean protection in 
emergencies — and extra cash for 
things we want to do ten years from 
now. * 


Choose—first—the finest gift in 
all the world, this Christmas. 


Give Victory Bonds! 


Give the finest gift of all - VICTORY BONDS! 


oe # Railway éx jy Sever Company 


*% This is an official U. S. Treasury advertisement— prepared under auspices of Treasury Department and War Advertising Council *% 


DALLAS ¢ DECEMBER, 1945 59 





Two New Dallas Banks 
Given State Charters 


Charters have been issued by the State 
Banking Board for two state banks in 
the Greenville Avenue shopping district: 
The Merchants Bank and Trust Company, 
with capital of $150,000, and the Green- 
ville Avenue State Bank, with $200,000 
capital. 

The Greenville Avenue bank will be 
headed by Ben H. Wooten as chairman 
of the board and Neely G. Landrum as 
president. Oscar C. Bruce will be vice 
president, and directors will be William 
Z. Hayes, Ben C. Ball and John E. Owens 
in addition to the officers. 

Cooper C. Wyatt will be president of 
the Merchants bank. Other officers will 
be E. C. Freeman, vice president, and 
George C. McGuire, cashier, and direc- 
tors will include Frank Duff, L. T. Pel- 
lerin, Ellis B. Reed, William Clark, 
Henry C. Potter and W. C. Trammell. 


LAWRENCE R. PAYNE, administra- 
tor of Baylor University Hospital, has 
been named a member of the board of 
trustees of the American Hospital Asso- 
ciation. 





WYATT C. HEDRICK 


Architect and Engineer 


519 W. Davis Telephone Madison 6185 








Telephone 


C-7111 


DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1857) 


2nd UNIT, SANTA FE BUILDING 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 
H. & N. T. Motor Freight Line 


Lone Star Package Car Company 
Allied Van Lines, Inc. 


PHONE C-7111 











Open Advertising Agency. A new Dallas advertising agency has been launched 
under the firm name of Beaupre and Powers by Cecil E. Beaupre, left, and H. O’Keefe 
Powers, with offices in the new Lakewood Professional Building, Oram and Kid- 
well, in the Lakewood shopping center. Following newspaper and advertising expe- 
rience acquired before military service, Mr. Beaupre has held positions with the 
Dallas advertising agencies of Bozell and Jacobs, Herbert Rogers and Albert Couch- 
man since his release from the armed forces in 1943. 


Mr. Powers, who resigned as merchandising and advertising manager of Uni- 
versal Corporation to form the partnership with Mr. Beaupre, was engaged in 
advertising work for sixteen years in Atlanta, Ga., before coming to Dallas in 1943 
as account executive with the Ratcliffe Advertising Agency. He later served as ac- 
count executive and production manager for the Dallas office of Bozell and Jacobs. 
Jack Zumwalt will serve as art director of the new agency but will maintain a down- 
town studio. 


BUY BONDS! 
For PEACE and SECURITY 


Glazer b 
WHOLESALE DRUG CO., INC. 


DALLAS 
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Gulf States Insurance 
Company Being Formed 


The Gulf States Insurance Company, 
11514 West Jefferson, is being organized 
with $25,000 capital and $12,500 surplus 
to write life, health and accident and hos- 
pitalization insurance, it has been an- 
nounced by Edwin Myers, president. Mr. 
Myers, who has had twenty years of ex- 
perience in the insurance selling field, 
has resigned as general agent at Dallas 
for the Merchants’ and Traders’ Life and 
Casualty Company, to form the new com- 
pany. 

Other officers are A. H. Little, vice 
president; B. B. Duncan, secretary-treas- 
urer; and S. H. Strong, agency director. 
Mr. Little has been associated with Mr. 
Myers in the real estate and insurance 
firm of Myers and Little. Mr. Strong has 
been agency supervisor in Mr. Myers’ 
agency for the Merchants and Traders. 
Since his release from the Navy, Mr. 
Duncan has been manager of the Fort 
Worth office of the Merchants and Trad- 
ers. In addition to the officers, the board 
of directors of the new company includes 


Dr. R.-H. Lorenz. 





You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 


years. 
4 
CRUGER T. SMITH 


General Insurance 


R-8624 Magnolia Bullding 
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Lone Star Drug Company 
Adds to Its Facilities 


The Lone Star Wholesale Drug Com- 
pany, founded five years ago, has ex- 
panded its facilities by acquiring the 
property adjoining the concern’s present 
building at 1918 Grand, it has been an- 
nounced by Herman Friedman. The ad- 
dition will provide about 2,000 more 
square feet of floor space, enabling the 
company to broaden its lines of pharma- 
ceuticals, chemicals and sundries. 

Harry Shapiro, formerly of Topeka, 


Kan., has become a general partner in 
the firm and will serve in the sales organ- 
ization. 





Carbon and Chemical 
Firm Adds Warehouse 


The Carbon and Carbide Chemical 
Corporation, which has sales offices at 
1001 Forest, has expanded its facilities to 
include a warehouse in the same build- 
ing. George B. Bolan is superintendent of 
the Dallas district and H. E. Fortado is 


superintendent of the warehouse. 











1506 Young 





In stock and ready to install 


CLARK & COURTS 


OFFICE SUPPLIES—OFFICE EQUIPMENT 
DALLAS 


SIMPLE 
AS 
ABC 


Shaw Walker 
filing systems 
start the New 

Year right. ° 




















Merry Cia tmas / 


We send sincere good wishes for a MERRY 


CHRISTMAS and HAPPY NEW YEAR to our many 


friends and customers. 


> 
HUEY & PHILP HDWE. CO. 


FORT WORTH ° 


DALLAS - 


HOUSTON “% 





Produce 
Werchants 
Organize 


HE Dallas Wholesale Fresh Fruit 

and Vegetable Association has been 
organized by a group of the city’s leading 
produce men with the announced pur- 
pose of promoting closer cooperation 
among merchants in the Dallas market 
and devoting their efforts to making Dal- 
las one of the top-ranking fresh fruit and 
vegetable centers of the nation. 

President of the new rganization is 
Johnnie Brown, general manager of Ben 
E. Keith Company. Other officers are: 
Henry F. Burgower of the Goodman Pro- 
duce Company, vice president; and D. H. 
Plackard, formerly on the public rela- 
tions staff of North American Aviation, 
who is secretary and director of public 
relations. 

Directors are: Jack Goodman, Good- 
man Produce Company; Frank Gold- 
blatt, Merchants Produce Company; 
John T. Hardie, May-Hardie Fruit Com- 
pany; Ernest LaBarba, American Pro- 
duce and Vegetable Company; Joe 
Mosesman, Central Fruit and Vegetable 
Company; Abe Rutchik, Standard Fruit 
and Vegetable Company; Raymond C. 
Terranella, Texas Produce Company; 


and Mr. Brown. 


BUILDING DALLAS as a greater fresh fruit and vegetable market is a subject holding the attention 
of Johnnie Brown, right, president of the newly organized Dallas Wholesale Fresh Fruit and Vegetable 
Association, and D. H. Plackard, the organization's secretary and director of public relations. 


“This association has been formed to 
bring together the produce business men 
of this city who are interested in making 
the Dallas market into one of the finest 
in the country,” said Mr. Brown. “We 
have made big strides in this direction 
during the last few years and now we be- 
lieve further development of this impor- 
tant Dallas industry can best be accom- 
plished by associating ourselves for con- 
certed effort toward that end.” 


He reported that the annual volume of 
business on the Dallas market had in- 
creased from $2,000,000 to more than 
$15,000,000 within a comparatively few 











We Extend 
Thanks and Christmas Greetings 
To The Citizens of Dallas on Our— 


36th Anniversary 


IDEAL 


LAUNDRY & CLEANING CO. 


3216 ROSS AVENUE 


























years and that the produce business now 
ranks high among the major industries 
of Dallas. 

He announced that the association also 
includes among its main objectives those 
of “promoting and protecting the inter- 
ests of the public and association mem- 
bers, inculcating correct principles and 
methods in the conduct of the fresh fruit 
and vegetable business, rendering its 
efforts in maintaining the business on a 
high moral and legal plane, and doing 
those things which shall elevate the indi- 
vidual and collective standards of the 
fruit and vegetable business and secure 
through useful information and other 
means the confidence of the public.” 


Mr. Terranella pointed out that several 
of the produce men have served as an ad- 
visory committee to the OPA on matters 
of price, declaring that the committee, 
while cooperating with the Government, 
was working in the interest of the public. 

“The majority of the merchants are 
aware of the advantages of working hand 
in hand for the betterment of the produce 
industry,” he said. “With close teamwork 
we will be able to keep in step with other 
industries which are contributing to Dal- 
las’ reputation as one of the nation’s lead- 
ing cities.” 

Offices of the association are in the 


Produce Exchange Building, 2103 Cadiz. 





G. H. PENLAND has been advanced 
by the Missouri-Kansas-Texas Railroad 
from general attorney of the M-K-T of 
Texas to general solicitor of the Katy sys- 
tem, with headquarters continuing i) 
Dallas. 
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New Officers Announced. 
tor Southern Aircraft 


With the completion of the sale of 
Southern Aircraft Corporation near Gar- 
land, Dallas County, to the Portable 
Products Corporation of Pittsburgh, Wil- 
lis C. Brown continues as president of 
Southern Aircraft Corporation under the 
new ownership. 

Peter J. Bradley, formerly assistant 
vice president of Portable Products, has 
become vice president of Southern Air- 
craft. William J. Taylor, Jr., is secretary 
and treasurer. Hugh G. Humphreys, as- 
sistant treasurer of Southern Aircraft, 
also becomes assistant secretary. 





Treadaway Motor Firm 
Erecting New Building 


The Treadaway Motor Company, 
which has been appointed Chrysler-Ply- 
mouth dealer in Oak Cliff by the C. S. 
Hamilton Motor Company, Chrysler and 
Plymouth distributor, will be housed in 
a building being erected at Marsalis and 
Eighth at a cost of approximately $100,- 
000. The Treadaway firm, owned by J: A. 
Treadaway, who has been handling new 
and used cars and financing in Dallas for 
twenty-eight years, is at present located 
at 2101 Live Oak. 





New president of the Dallas Veterans’ 
Service Center is T. H. OWENS. Other 
new officers are WEAVER E. HOL- 
LAND, vice president; ERNEST TUTT, 
secreary; and J. J. MURRAY, treasurer. 
Nine new directors elected are: COL. 
JOHN R. LANIGAN, L. A. STEWART, 
C. E. WOLFE, COMMANDER. F. W. 
COWEN, BRIG. GENERAL W. A. COL- 
LIER, JULIUS H. RUNGE, LOUIS 
CHARNINSKY, the REV. PHILLIP W. 
SARLES and COUNTY JUDGE AL 
TEMPLETON. 

4orf 

WILLARD S. CONLON, who has been 
regional construction engineer for the 
War Production Board in Dallas, has 
entered private practice as a consulting 
engineer, with offices in the Irwin-Keasler 
Building. 

a ae 


Following service in the armed forces, 
A. C. MOSER, JR., and W. JACK 
MOSER have resumed their partnership 
in A. C. Moser Company, operating in 
the field of real estate, rentals and insur- 
ance. 
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Medal for General Walker. Thanks from the people of France to Lt. General 
Walton H. Walker, the man who freed Metz, came in tangible form last month 
through the presentation to him of the Medal of Metz on the occasion of the first 
anniversary of the town’s liberation by the famed XX Ghost Corps of the Third 
Army. 

The former commander of the Twentieth Corps, now commanding officer of the 
Eighth Service Command, in turn presented Mayor Gabriel Hocquard of Metz with a 
pair of boots and a ten-gallon hat, straight from Dallas. General Walker is pictured 
being given the boots and hat by B. F. McLain, Dallas Chamber of Commerce presi- 
dent, before he left Dallas for Metz by plane. General Walker was accompanied by 
his chief of staff, Brig. General William A. Collier, and his aide, Major David Allard. 














Say “Thanks To The Yanks” 
in a way that really counts! 


Vic tory Loan! 


GORDON EDWARDS MFG. CO. 
115 South Poydras Street Dallas 2, Texas 



































Merry Chrishinas K Happy Vow Year 
FISHBURN’S 


For 30 Years 


CLEANERS * FINE LAUNDRY * 
HATTERS 
FURRIERS AND COLD STORAGE 


DYERS 


3200 Ross Avenue Telephone T-4101 


Branches: Oak Lawn at Lemon — Abrams at Gaston 














Z@ ITALIAN SPAGHETTI 
« @ MEXICAN DISHES 
\<e BROILED PLANKED 


STEAKS 


@ SAMMY'S RESTAURANT... 
1601 Greenville 


@ SAMMY'S ... 
Highland Park Shopping Village 


@ SAMMY'S “DRIVE-IN”... 


1516 Greenville 


QEVERYTHING TASTES BETTER at SAMMY'S @ 








The Classified System 


EXTENDS TO ALL ITS FRIENDS AND CUSTOMERS 
BEST WISHES FOR 


A Merry Christmas 


EIGHT CONVENIENT DOWNTOWN LOCATIONS 


The Bank Garage—No. 18 - 1402 Pacific 


Classified No. 28 2001 Main 


[Pee fe ee ee ee we oe - 1707 Pacific 
Classified No.32 . .. . . .. + « « « « 310 North St. Paul 


Classified No. 40 . 308 North St. Paul 
Classified No. 4 . . 510 North Ervay 
Classified No. 15 1900 Commerce 


The Medical Arts Garage—No. 20 . . Medical Arts Building 








Trinity Universal Begins 
Work on New Home Office 


Construction has begun on the $250.- 
000 home office building of the Trinity 
Universal Insurance Company and its 
affiliate, the Security National Fire Insur- 
ance Company, on the corner of Ross and 
Harwood. The structure, which will front 
110 feet on Ross and 160 feet on Har- 
wood, and will comprise two stories and a 
basement, is expected to be completed by 
May 15. Architects on the new building 
are the firm of Thomas, Jameson and 
Merrill. Hal C. Dyer is contractor. 





New Love Field Bank 
Remodeling Headquarters 


Modification work is being completed 
on a building at 7704-6 Denton Drive to 
house the new Love Field State Bank, 
established to serve the Love Field indus- 
trial area. William A. Blakley is president 
and Arthur Siegleburst is vice president 
and cashier. 





MAJOR A. G. DONOVAN, JR., who 
began work with the Texas and Pacific 
Railway in 1928 as a clerk, and was gen- 
eral agent in New York when he entered 
military service, has assumed his new 
duties as assistant to the vice president 
in charge of traffic, C. G. Hayes, following 
his release from the Army. After three 
years in the Army, CAPTAIN MARK L. 
CRAIG has taken over his new duties as 
general agent for the Texas and Pacific 
Railway, which he joined as a mail clerk 
in 1918. S. L. (BUCK) WRIGHT has 
been appointed executive general agent 
at Dallas for the Texas and Pacific 
Railway. 

re oe 

CHIEF PETTY OFFICER WRAY 
KIRBY has been released from active 
duty with the Navy and assumed his new 
position as general sales manager of the 
Ben Griffin Auto Company, which he 
served previous to his enlistment in the 
armed forces as new car sales manager. 
HARVEY W. JOHNSTON, formerly as- 
sistant sales manager, has become sales 
manager of the new car department of 
the automobile firm following his dis- 
charge from the Army Air Forces. 

10 

With Firestone for seven years previ- 
ous to service in the United States Coast 
Guard, WELDON HARRIS has rejoined 
the Firestone Store, Ross and Harwood. 
as departmental manager and salesman. 
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Comet Battery Company 
Announces New Product 


The Comet Battery Charger Company, 
Ltd., which recently moved from Lub- 
bock into its new one-story factory at 
1311 South Akard, has expanded its op- 
erations to include the manufacture of 
two models of a new-type bench grinder. 
The new grinders, being produced under 
the trade names of “Big Chief” and “Lit- 
tle Chief,” have two revolving grinding 
wheels powered by one-half horsepower 
and one-third horsepower motors. 





COL. JOHN B. HENRY, JR., 29-year- 
old fighter and bomber pilot officially 
credited with destroying two German 
fighters, has been named deputy com- 
mander of the Fifth Ferrying Group, Air 
Transport Command, Love Field. 


7 & F 


G. C. KEETON, captain of Southern 
Methodist University’s 1940-41 basket- 
ball team, has been added to the staff of 
the Dallas Park Department to promote 
athletics, following his discharge from 
the Navy. 





A. M. (ART) LANSNAR, who was in 
the automobile and finance business in 
Dallas for twenty years previous to Army 
service, has returned to the C. S. Hamil- 
ton Motor Company as parts sales man- 
ager. 





, al cin 


BOB HALL, formerly assistant district 
attorney at Dallas before joining- the 
Marine Corps, has formed a law partner- 
ship with CHARLES S. McCOMBS 
under the firm name of McCombs and 


Hall. 


War Veterans to Start 
Dallas Diaper Service 


Plans for the opening of a new diaper 
laundry in Dallas in a building equipped 
with modern machinery at Hudnall and 
Oak Lawn have been announced by W. 
H. Mayben; who is associated with the 
American Laundry. The business under 
the name of the Dallas Diaper Service 
will be operated by Mr. Mayben’s two 
sons, William Mayben and Russell May- 
ben, who have been serving in the armed 
forces. 





LYNN W. ROSS, who for five years 
has been director of the Texas State Boys’ 
Home and School at Corsicana, has been 
appointed assistant chief probation offi- 
cer in the Dallas County Juvenile Depart- 
ment. 

yf 


ARTHUR STEVENSON has been 
elected chairman of the Dallas County 
Democratic Executive Committee to com- 
plete the unexpired term of the late W. S. 
Bramlett. MRS. D. D. BIRD has been 


named vice chairman. 





Back In 


MOTOR TRUCK 
SALES 


PARTS AND SERVICE 


1809 South Lamar Street 
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Our New 
ad 


INTERNATIONAL 
HARVESTER 


Factory Branch 


Home 


FARM EQUIPMENT 
INDUSTRIAL 
POWER 


Telephone Central 3413 





Trackless Trolleys 
(Continued from Page 29) 


doesn’t stop to think, perhaps, that the 
public vehicle is likely carrying at that 
moment thirty to fifty times as many peo- 
ple as are riding with him in his auto- 
mobile. It is a simple conclusion that if 
all the people riding in the street car or 
bus at that time were attempting to get 
into the downtown area in their autos, 
as he is, then our friend would really run 
into traffic congestion. In fact, an abso- 


lutely impossible situation would result. 

Our city authorities, our Citizens’ Traf- 
fic Commission, the Dallas Chamber of 
Commerce and other civic groups are in- 
terested in finding ways and means of 
relieving traffic congestion in the central 
business section of our city. This is all to 
the good. It deserves the earnest consid- 
eration of every citizen of this commu- 
nity. It is a public problem affecting a 
rapidly growing populace. About two- 
thirds of all the people who come into the 
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PROGRESSIVE PACKAGING 
OF YOUR PEACE TIME 


PRODUCTS, 
SPECIALTY 


GAYLORD CONTAINER CORPORATION 


Dallas, Texas 
Corrugated and Fibre Boxes 


IS OUR 











Mer Besdliani / 


ANHEUSER-BUSCH 


Budweiser 


BEN E. KEITH COMPANY 


Distributors 


downtown section come by public trans- 
portation, and certainly this large per- 
centage of our street users are entitled to 
enter and leave the business district with 
as little delay as possible, such delay and 
inconvenience as are caused by traffic 
congestion. 

It takes people—lots of people—to 
make a big, a prosperous and progres- 
sive city. And, if we are to maintain our 
downtown real estate values, and if our 
merchants and others are to do a large 
volume of business, we must see to it that 
great hosts of people can come into and 
leave our business center conveniently. 


Yes, we want the people downtown. 
Then the question is: How can they get 
into town and home again with the least 
possible street congestion? Certainly, the 
elimination of street cars and buses would 
not help. On the other hand it would def- 
initely hinder, for these are the vehicles 
that really bring the large masses of peo- 
ple into our city, and with a minimum of 
street space. 

Public transportation service is an in- 
dispensable asset to a city like Dallas. It 
is the circulatory system through which 
flows the very lifeblood of the commer- 
cial and industrial life of our community. 
The more than 350,000 persons who use 
our service daily are the folks who keep 
the wheels of industry turning and the 
cash registers ringing. This large seg- 
ment of our population conserves street 
space by using public transportation ve- 
hicles. They are, therefore, entitled to 
every consideration that will facilitate 
the movement of their vehicles—the buses 
and street cars—over the streets of Dal- 
las. 

We want to be considered among the 
leaders in building this community into 
a great city. We are proud of our heritage 
from the beginning. We look forward with 
great anticipation to every succeeding 
day that causes us to feel that we are 
making a contribution of service that will 
be enjoyed and appreciated by the Dallas 
of tomorrow. 





NORMAN MANSFIELD, who has 
been connected with the Missouri-Kan- 
sas-Texas Railroad since 1919 and as 
Dallas division freight agent since 1933, 
has been advanced to assistant general 
freight agent, with headquarters at Dal- 
las. 

i 

Following his return from service in 
the Merchant Marine, C. E. FITZGER- 
ALD has opened offices of C. E. Fitzger- 
ald Associates, counselors in public rela- 
tions, at 51314 South Ervay. 
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Population 


utility meters) 


1935 
1936 
1937 
3938 ........ 
1939... 


Bank Debits 


Bank Clearings 


February......... 


December 
Total 


(Greater Dallas) 


November 





January .._........... 


53.959 
54,313 


Greater Dallas (estimate based on increase in 


1940 
1941 
1942 
1943 
1944 
1945 


1944 


501,569,000 
546,209,000 
517,331,000 
509,363,000 
511,070,000 
582,166,000 
514,319,000 
503,415,000 
549,630,000 
548,691,000 
559,064,000 
683,969,000 





$6,526,796,000 


$ 


1944 
482,244,059 
461,945,682 
507,455,896 
464,688,333 
166,689,863 
515,499,330 
491,072,596 
469,619,373 
507,865,355 
519,272,571 
520,878,535 
575,259,579 





$5,982,491,172 


Building Permits 


December it 


1944 


$ 492,763 
. 501,186 
525,096 
524,891 
549,032 
540,123 
529,162 


.. $6,803,432 


1944 


251,909 


386,032 
339,639 


$7,184,254 


*Fourth War Loan Drive. Fifth War Loan Drive. $Sixth War Loan Drive. 
8Seventh War Loan Drive. xJuly 9 through July 31. 


... 450,000 


Dallas County (estimate based on pro- 
jection of Greater Dallas’ growth) 506,000 


School Enrollment 

_ 54,367 
. 54,466 
_ 54,529 


53,701 
. 53,253 
. 53,553 
54.413 
53,823 
54,749 


1945 


$ 633,803,000 


510,804,000 
583,680,000 
545,684,000 
590,447,000 
685,839,000 
572,407,000 
534,034,000 
491,157,000 
549,922,000 


1945 
617,638,439 
485,227,565 
575,724,281 
528,438,487 
546,790,702 
577,155,289 
478,420,388 
416,145,220 
529,450,552 
579,301,813 


1945 


626,188 
571,852 
613,885 
576,083 
580,720 
569,069 
550,571 
557,675 
532,086 
659,605 


1945 


497,720 
293,990 
623,383 
644,912 
876,099 
1,412.628 
1,451,209 
1,376,121 
1,503,192 
2,138,269 


Water Connections 


January 
February 
March 
April 

May 

June 
July. 
August 
September 
October 
November 
December 


Telephone Connections 


January 
February 
March 
April 

May 

June 
July__.. 
August 
September 
October... 
November 
December...._.. 


Gas Connections 1944 


January 
February 
March 
April 

May 

June 
July... 
August 
September 
October 
November 
December ...__. 


Electric Meters 


January 
February 


April 

May .. 

ERE es EOE. 
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August 

September 

October 

November 

December 


War Bonds 


January 
February 
March 
April 

May 

June . 
July 
August 
September 
October 


December 
Total 


$ 
... *72,912,806,50 
, 2,979,333.25 
3,761,463.25 
3,224,320.25 
§143,097,706.50 


2,652,243.50 
2,652,243.50 
3,300,660.25 
2,751,960.25 


$99,837,220.50 
$290,759,562.25 





pice ated are cee ..... 122,883 


123,953 
i Basak csavinntnethecaoe 
Parent eee ee eh 123,689 


sakes Tee te eee 102,332 
instant scans toc oo erties 102,599 


Statistics Chart Dallas’ Growth 


isti for Dallas, Highland Park and University Park and do not include such towns as Grand Prairie (site of the North American airplane 
hoe aes wo anes. and the ‘Naval Air Station), Garland Gite of Continental Motors Corporation and Southern Aircraft Corporation), Cockrell Hill, Pleas- 


ant Mound and other Dallas County commuaities. 


1945 

89,519 
89,604 
89,751 
90.168 
90,302 
90,952 
91,103 
91,122 
91,436 
91,821 


1945 


124,011 
124.680 
124,989 
_ 249,148 
125.508 
125,811 
126,101 
126,052 
126,167 
126,687 


105,751 
105,955 
106,042 


1945 


$ 3,709,730.75 


3.289.517.00 
3,414,604.50 


x1,590,464.75 
2,908,148.50 
1,899,093.00 
1,702,098.00 
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32 MORE DALLAS CONCERNS 
JOIN CHAMBER OF COMMERCE 


HE Dallas Chamber of Commerce 
welcomed thirty-two additional firms 
to its membership last month. 


“The effectiveness of our organization 
is immeasurably increased by having 
these new members become affiliated with 
us,” declared Hugh Sawyer, manager of 


the Membership Service Department. 

“To our old members I would like to 
make the suggestion that among their 
business associates are probably others 
who would like to join the Chamber and 
whom they would like to recommend for 
membership.” 


* Jefferson 
Hotel 


LAWRENCE W. MANGOLD, General Manager 





For the convenience of Chamber mem. 
bers in submitting the names and ad- 
dresses of prospective members, a blank 
is reproduced on the opposite page. 

Concerns added to the Chamber mem- 
bership during November are listed be- 
low with firm representatives, addresses 
and types of business: 

Dr. L. L. BuTLer, 1615 Main; optom- 
etrist. 

W. H. Smeapinc, 1635-37 Pacific; 
manufacturers’ agent. 

CARPENTER BROTHERS, 1335 Plow- 
man; P. L. Carpenter; general contract- 
ing. 

GLENN & UsreEy, 1717 Ocala; C. J. 
Glenn; real estate. 

Ray-SaLisBurY Company, 606 North 
Field; Allen Ray; manufacturers’ agent. 

CozzENs SECRETARIAL SCHOOL, 1101 
Southland Life Building; F. L. Cozzens. 

Joun W. Baker PLUMBING SERVICE, 
1640 Bryan; John W. Baker. 

J. W. Bateson Company, Irwin-Keas- 
ler Building; J. W. Bateson; building 
contractor. 

CoTTINGAME LUMBER Company, 1604 
Bryan; Ralph Cottingame. 

Time JEWELERS, 208 North Ervay; 
Louis Adelstein; retail jewelers. 

Myers Opticat Company, Medical 
Arts Building; R. E. Myers. 

Britton CycLe Company, 325 North 
Akard; George S. Britton. 

FLUORESCENT ELECTRIC SuPPLY Com- 
PANY, 323 North Akard; J. Pollatschek. 

THE Puttey Bone, 1601 Pacific; Guy 
Jones; restaurant. 

SPENCER PLUMBING Company, 3104 
Ross; H. H. Spencer. 

AMERICAN DISTRIBUTING COMPANY, 
2034 Commerce; Earl E. Reynolds. 

UnrversaL Gas EQUIPMENT CoMPANY, 
2724 Commerce; L. W. Allen. 

PauL BLACKWELL Company, 2016 
Richardson; Paul Blackwell; manufac- 
turers’ agent. 

Stop & SHop, 101-A South Akard; 
Harry Davis; fruits and vegetables. 

Dunn Man’s Soop, 1109 Main; Philip 
Dunn. 

Dery C. McELREATH Company, 1407 
South Akard; Ralph W. Pease, Jr.; arch- 
itectural engineers. 

Vic Kien, 202714 Young; commer- 
cial and industrial designer. 

METROPOLITAN EMPLOYMENT SERV- 
1cE, 930 Irwin-Keasler Building; Mrs. 
Juanita Salter. 

Br-Rire Liquor, Inc., 1802 Main; 
William Solomon. 

MortTcGaGE INVESTMENT CORPORATION, 
311 Great National Life Building; For- 
rest W. Gregory. 
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Dick Price Motor Company, 2100 
North Harwood; Dick Price. 

H. SToLtter & Company, 504 South- 
land Life Annex Building; public ac- 
countants. 

WELCOME VisiToR SERVICE, 819 Cot- 
ton Exchange Building; Frank S. Rob- 
erts. 

Reece Suppty Company, 2410 Mc- 
Kinney; Charles Reece; wholesale signs 
and lighting. 

Roxtnick Hat Company, 115 South 
Poydras; George Rolnick. 

AMERICAN ELEctTrRICc Company, 515 
North Akard; O., E. Cole. 

CxiarkK, Coon, Hott & FisHErR, 1918 


| Republic Bank Building; Robert L. 


Clark; attorneys. 





Greyhound Lines to Build 

New Dallas Bus Terminal 
The Southwestern Greyhound Lines 

have announced that plans are being 


completed for early construction of a new 
two-story modern bus terminal at the site 


} of the present station, Commerce, Lamar 
and Jackson, to cost between $200,000 


and $300,000. The building will be of 
steel and concrete, faced with granite, 
limestone and brick. Arch Munn is con- 
tractor and Grayson Gill is architect. 
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Clip and Mail Today! .........--.- 


Hucu Sawyer, Manager, 
Membership Service Department, 
Dallas Chamber of Commerce, 
1101 Commerce Street, 

Dallas 2, Texas. 


I recommend as a prospective Chamber of Commerce member: 
Name 
Address. 
(Please sign) 
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THE PERFECT GIFT... 


hectnee they Dern for ne a vila they really want 


When you don’t know what 
to give...don’t know what 
they want .. . don’t know the 
size, style or color... give a 
KAHN’S GIFT CERTIFI- 
CATE. Simplify your Christ- 
mas shopping. Let the re- 
ceiver pick out for himself 
the gift he most desires. Each 


certificate individualized. 


for Employees 


for Friends 


for Members of Your Family 
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.M. RAHN & CO. 


MAIN AND ELM AT LAMAR 
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Welcome Visitor Service 
Opens Office in Dallas 
‘ Opening of a Dallas office in 819 Cot- 


ton’ Exchange Building by the Welcome 
Visitor Service of Chicago to publish a 





Texas edition of its Welcome Visitor 
Magazine has been announced by Frank 
S. Roberts, managing editor and general 
manager. The Dallas office will be head- 
quarters for the Southern states. H. A. 
Pearson, secretary and treasurer of the 





Store Interiors and 
Fixtures, Designed by 
Sales Engineers. av vou 
Saavik. NO OBLIGATION 


FIXTURE MANUFACTURING CO. 


' 1907 CEDAR SPRINGS  e 


DALLAS, TEXAS 





1405 Ross Avenue 


Julius Schepps ° 





DALLAS BASEBALL CLUB 


HAP MORSE BOWLING ALLEYS 


George Schepps °« 


1515 Young Street 


Phil J. Schepps 











service, is also stationed in the Dallass 
office. +o 
The Texas issue of the magazine, to be: 
published every three months, will con- 
tain information about where to go, what 
to see and where to shop in Texas and, 
will be distributed free from hotels,# 
stores, and highway service stations#! 
identified by welcome visitor signs, Mr.® 
Roberts said. ; 
i 
T. H. RUTHERFORD of Dallas has# 
been elected secretary of the Exchange# 
Clubs of Texas. 4 











Big Bend Trail Association 
(Continued from Page 42) 


Ojinago to travel the proposed route to” 
Chihuahua. It was urged that Governor 

Coke Stevenson be included in the party: 
for the tour planned for January. i 


Hector M. Molinar, personal represen-~ 
tative of the governor of Chihuahua, said? 
that surveys are to begin next month for? 
the Mexican link from Ojinago to Chi-* 
huahua and that official representation * 
from Texas is important because New ~ 
Mexico is seeking to obtain a highway ¢ 
link in Mexico between Columbus, N. M.,. 
and Chihuahua. : 

Responding to an address of welcome * 
by B. F. McLain, Dallas Chamber presi-~ 
dent, Minor Shutt of San Angelo said ; 
that California and Florida have outsold * 
Texas in the past on publicizing climate - 
and natural attractions, although Texas 
has more natural attractions and a better 
climate than either of the states. He urged 
intensive promotion of Texas’ natural 


attractions without delay. 


Reach every important Span- 
ish speaking Petroleum exec- 
utive in Mexico, Colombia, 
Peru, Brazil, Venezuela and 
Argentina. This expanding 
market offers real oppor- 
tunity for equipment sales. 


Rates upon request... 


PETROLEO 
"EE MUNDO 


2 West 45th Sr. 
New York 19, N.Y. 
ler the management of 


und. 
REX W. WABDMAN 
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PLANNED LIGHTING 
ein INCREASES EFFICIENCY AT . . 


Minneapolis - Moline 
Power Implement Co. 


6500 DENTON DRIVE 





“Economical operation at a mini- 
mum cost, plus increased produc- 
tion is your profit when you use 
the collateral advantages of pur- 
chased power.” 

REDDY KILOWATT. 


Recessed Troffer Lighting for Offices 
Accoustic tile ceiling, light finish. 


Makes efficient office lighting installation 
with maximum utilization of light and space. 


Lamp is concealed from ordinary viewing 
angles by louvres. 


Troffers are spaced 5 ft. on centers. 


Average illumination. 62 foot-candles. 





DALLAS POWER & LIGHT COMPANY 


"Just Folks” 


Wishing You 


A flerry Christmas 


R. L. THORNTON 
MILTON BROWN 
WaRREN P. ANDREWS 
C. LATIMER BAKER 

C. W. BELEw 

Gus BowMAN 

Tom B. FIsHER 

J. D. Francis 

S. Marcus GREER 


J. W. (Frep) Hoores 


OFFICERS 

J. OLLIE HUMPHREYS 
BarLey C. MALONE 
MEYER RACHOFSKY 
BEN F. Reap 

Dan D. Rocers 

E. O. TERRY 

R. L. THORNTON, Jr. 
CrypeE V. WaLLIs 

H. A. WIDDECKE 


C. GLENN COL! 


Ray LANDRETH 
Jas. H. RANKIN 
MarTIN BENNO 
LEoTA BRANUM 
Jas. L. BRYSON 

H. A. FLUSCHE 

M. V. SCHILL 

H. J. SMASAI 

BEN H. TREADAWAY 
V.R. WALLER 


CLARENCE E. SAMPLE 





Murray L. HUMPHREYS JewEL O’BANNON 


contr 


MERCANTILE NATIONAL BANK 


IPL MOL AL BOE SOO BOL Boh Sol HOO Hol HO Hae Soe Se 


Ray Hopper 
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